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Abstract

Since 2004, significant changes have occurred in the external environment of print media, marked by
intensified competition, audience loss and fragmentation. Emerging media have exerted an increas-
ingly profound influence on traditional media, leading to a surge in traditional media professionals
switching jobs. The survival crisis confronting print media has become a top priority. Although the
development of celebrity-focused magazines has encountered bottlenecks, People magazine has wit-
nessed a steady growth in subscriptions. This paper intends to conduct a case study on People maga-
zine, taking its two revisions since its inception as the starting point to observe its growth trajectory

MES|I M REEL (AN JER A ABOT RISIRR ). BT, 2024, 9(6): 310-318.
DOI: 10.12677/design.2024.96697


https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.96697
https://doi.org/10.12677/design.2024.96697
https://www.hanspub.org/

R

and summarize its media management strategies and integrated communication strategies. It is
hoped that this study can provide some references for the development of celebrity-focused maga-
zines.
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