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Abstract

In recent years, with the rapid development of network technology and the diversification of social
culture, podcasts have quickly become an important carrier for emotional communication and cul-
tural exploration among urban youth groups, thanks to their convenience across time and space,
highly free speech environment, and personalized content creation. In the Chinese market, facing
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the growing demand for high-quality podcast content and platforms, this study deeply analyzes the
psychological needs of target users, cleverly integrates advertising positioning theory, and innova-
tively proposes a podcast APP design concept called “Huamiao”. The “Huamiao” podcast app is not
only a comprehensive platform that gathers massive audio content, but also a spiritual home aimed
at promoting ideological collision and emotional resonance. The core of this application lies in the
name “Huamiao”, symbolizing that every sound in the audio world is like a flower and seedling in
nature, encouraging users to cross boundaries and explore diverse audio-visual feasts. This article
elaborates on the specific design ideas of the “Huamiao” podcast app, aiming to build an audio com-
munity that is both vibrant and culturally rich, satisfying users’ desire for high-quality podcast con-
tent, and providing creators with a broad stage to showcase themselves and connect with audiences.
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Figure 1. “Huamiao” LOGO
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Figure 2. Main interface design of “Huamiao”
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