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Abstract

In higher education institutions, there is a common tendency to prioritize artistic practice and teaching
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while neglecting artistic research, resulting in a level of artistic research that cannot match the
high-quality development of art disciplines. From the perspective of artistic research subjects and
in conjunction with the Theory of Planned Behavior, this study examines the research intentions of
artteachers in relation to personnel and research policies, research management, and the subjects
of art teachers in higher education. The research findings indicate that the Theory of Planned Behav-
ior plays a guiding role in the transition of art teachers from “research willingness” to “research ac-
tion”; the research and personnel policies of higher education institutions have a guiding and moti-
vating effect on the subjects of artistic research; the degree of understanding and recognition of per-
sonnel and research policies, as well as the research atmosphere within their institutions, influences
the research attitudes and intentions of art teachers; and a scientific management model helps to
strengthen the subjective norms and self-efficacy of art teachers in research work, thereby transform-
ing these into research actions. Based on these viewpoints, specific strategies for enhancing artistic
research are elaborated from the perspectives of institutional policies, management, and teacher
subjects.
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Table 1. Questionnaire design based on the logical transmission of the Theory of Planned Behavior
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Table 2. Motivational factors in artistic research
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Table 3. Summary table of respondents’ responses
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