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Abstract

This study focuses on the cereal industry in the Fengqiao area, discusses how to enhance the market
competitiveness of Fengqiao cereal products through branding strategy and innovative packaging
design, explores innovative ideas of regional industrial brand packaging design, and taps the devel-
opment potential of the Fenggiao cereal brand. Through the analysis of the market status of the
Fengqiao cereal brand, combined with the successful cases of cereal brand packaging design, the
key factors and commonalities are extracted as the basis for guiding the formulation of the program.
With the deep integration of regional characteristics industry and modern design, the characteris-
tics of Fengqiao and cereal are extracted, and the packaging design of the Fengqgiao regional indus-
try is innovated to enhance the market competitiveness of the regional industry.
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Figure 1. Top 10 brands of Torreya grandis in 2024
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Figure 2. “Yanzhifang” part of the packaging display
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Figure 3. “Wu Gu Wei Ban” part of the packaging display
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Figure 4. “Jingu Farming” multi-grain packaging effect
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Figure 5. “Fenggiao Granary” small, medium and large packaging dimensional diagram
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Figure 6. “Fenggiao Granary” small packaging knife map
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Figure 7. “Fenggiao Granary” medium packaging knife map

E7. “WIFRE” RERTIRE"

RAEE(E] 8) 1k I A2 FARIEFN VIR &, BLCTH A IV 5L, 7 (V0 2 E #5717 . E R
ST SEEA R L, OO ST P B E DY B X, I e B L A R S 1 1
i it BB 5 R O, BRIEIR SIS BB R R o o — MW L T Ronbr i bnil, sitb i e 5,
IR BB X RS2 5 0. 5 — i S 2 IE L AR, R A A H L R T
R PREUPIZTEAG UL — RS SE A 3. XSS5 BT PRSI, BRI LT 9 0 7 dh VRIS 1 T R oK
i “HEIR Rt — P SRIUE 2 (O fh BN, SETHE P 7 i RS AR

GRAVARY

g N N

Figure 8. “Fenggiao Granary” big packaging knife map
B8 “HHFBe” A8LJIRE®

O

AR BT (18] 9), DA BRI Sk AV B AT 5 b i, TR B H BAHRE, —IRmtRE
BRBIHAM I T OROKFE ER A BRI (3152, K s (7 i S bR OBl &, AR ORI — st
WIS T B D5 AR R, ARG I S SRR, T RS (R IR A R G

DOI: 10.12677/design.2025.102017 159 Sann


https://doi.org/10.12677/design.2025.102017

KM, TR

M AATIXHEE % H BRI, SOk,  “HPHAE7 @EARRIIA, NPRIX LR B S T i
2N SRR RN, A BT IR AR AL AR I
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Figure 10. “Fenggiao Granary” brand packaging color map
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Figure 11. “Fenggiao Granary” brand small package plane expansion diagram
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Figure 12. “Fenggiao Granary” brand medium packaging plane expansion diagram
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Figure 13. “Fengqgiao Granary” brand large package plane expansion diagram
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Figure 14. “Fenggiao Granary” brand overall packaging renderings
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