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Abstract

This paper aims to explore the new paradigms of visual communication and narrative of handwritten-
style characters in Rednote posters in the digital age. Based on the characteristics of the platform and
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user needs, it analyzes the concept and application forms of handwritten-style characters and decon-
structs their narrative functions from the material, emotional, and cultural dimensions. The re-
search finds that handwritten-style characters are widely used in Rednote posters, presented in the
forms of handwritten titles, handwritten copy integration, and decorative hand-drawn element em-
bellishments. In terms of narrative functions, they complete material narrative through tactile vis-
ualization and spatial embodiment, accurately convey deep emotions, and carry regional and cul-
tural connotations. However, they face challenges such as information distortion caused by spectac-
ularization, weakening of uniqueness due to homogenization, and increased cognitive load result-
ing from element conflicts. The research concludes that although handwritten-style characters are
in line with the community culture of Rednote and have innovative potential, designers need to fol-
low the principles of moderation and coordination, and the platform should encourage originality
and cultural exploration. Through the optimization of design strategies and the adjustment of plat-
form mechanisms, sustainable development in the field of Rednote posters can be achieved, enhanc-
ing the visual and cultural quality of the platform and providing new ideas for visual communication
in the digital age.
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Figure 1. A Rednote poster titled “Changsha is not big, but it’s really spicy”
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Figure 2. A public welfare poster for “Rural roaming in Xizhou ancient town” on Rednote
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Figure 3. The “Camping in the snow isn’t too cold” poster on Rednote
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Figure 4. The Rednote poster “The colder it is, the more | want to go to northeast China”
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Figure 5. The Rednote poster “Are you, you, you, you going to dive into east lake?”

B 5 NIBEHR (RIFIRIRERAESLE? ) ©

BT, 0 B DU S AR AN — W AR TR, IR S AR T IR U B B — i R B SR
—— SRk, BA MM S A R, TORIE SR H  LUR 5% T I I S B A U R
AR — U B i ok A IR AE 21 s ) B (1 AR iR A , R IR S B A ARIR?” IS R B (14 6),
PIFEFEYI TR S D Re b R B — B A B o Il TR (B 7) B TAREAL I B S AR, B
SRAEABE L3 ik, (HECHURG. AR E 2K DUR SR EUE 2 il A I R B SRR B . SO 5 i
Mt & . BrilSF o RN, 2R MERIFFINRR, MM LA R, 51 HETERR. W
e CLIE AL SE B3 S0 B, M S ERE AT E A R SEICIZ AR B, sl ek 58 AL SE R BI4T
A RN RS , BRI AT 15 5 R IX — B B SE B i e B S L SR B R R S . T AR
WG H 5T U PP s 5 i A, G SR T PR e S e e (R R AR AN AT 3, A 2 S
SEIR R BRI A SRR (14 9), TRk TRk () 8)ISC R “ R BRINROH-T7 —A)rh, PR
RO AR A UL R i 3T, e LE L AR R T ERAE VT L, BRI B AR AL, B
LT R BN (SR S R R RIS R R 0 KUK o R AR R T VA T SR R
FRAWERL, 02 8 AR SRS, DU BARAIAK B3RS, 2P smtl 7 mpasal g 51 77,
LG TR TRPE MR, AR P R R H M S, AT REE [
N5, NASSRE——R S, BUE T SRR . AR A S AL E RN, TR E AR
X —SHE R e b, SCFAE D NE SR BRI 7 B 1 — B R 7E 23 8] P i SRS 1)
FHERFIE—FT T RS, SEmh A2 ETRALEN, W R EMEER. WELERED
BTN R, BRI R, DK A EE, WiEck 17T D #X — H 5 Sk
MIRREE, SEEL T MSCF A5 1 A B O 1 21 EL S AR S6 (A A% i, RSl A S R A 2 1) 5 B 2 T R
E PN

DOI: 10.12677/design.2025.102011 101 &t


https://doi.org/10.12677/design.2025.102011

ot

HRLTHER: 6.8% \

\ FAHhF R 93.2%

Figure 6. The questionnaire results regarding the material narrative functions and ac-
tion transformation effects of the two types of posters
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Figure 7. The poster with regular fonts for the Rednote “Road life festival”
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Figure 8. The questionnaire results about the influencing factors of the handwritten font posters in the
case that mobilize the material narrative
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Figure 9. The handwritten font poster on Rednote with the
content “It’s quite lively to take a walk alone”
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Figure 10. The questionnaire results regarding the emotional narrative func-
tions and emotion-evoking effects of the two types of posters
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Figure 11. The poster with regular fonts on Rednote “A wind that shuttles freely”
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Figure 12. The questionnaire results on the influencing factors that enable the handwritten
font posters in the case to mobilize emotional narrative

12. KT EGIPFHHFERBANFENENFME RN EEER

s n : :
Mg fapp

e
‘

LSTrarsRifx oD e amEs TR

Figure 13. The handwritten font poster on Rednote “Give the mountains a high five”
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Figure 14. Rednote poster “What are you playing?” “Never mind. I’ll play a surprise move”
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Figure 15. Handwritten-style character poster of Mayuan Poets’ lyrics

15, REFARAFRFFER®

5. FHEFERIGTOEERE R
5.1. | : FRNRFIM A E R

FR AT R AL B & B EBOCTBEE I AW AR, A BB T B AR T A2
TEN, VLSS AERT 5 HER) e e mT b, TP R A0 R A AR SOAL S R T PR 1, SR
MR, ST YIRS D REAEAL i AT LR R OB A S . TR AT T SE . &
B, BB SCRSERAIH AU R EA B 0 AN, AN 75 B HERE, ]
RE S BUS BB R, [FIR P HISTE “WEMIZE" RN SRR R EIRAS . TR B RE
L PR R AL ST G b, P 0 S A B I (D8 B, AR, SOMLA R TR AR T T L R 2R
MUGE T A AR A AT B, 8 0 7 df ARSI 8] A SR AR TS0 AR iE A% o i . P HE L I 15 S
XL TR PTG, T T HA SR RS SCHCEE SRR D AN ORTEAN L o [RIAE ) 2 il 0 GOt 43
WP E WEVER, RS “EREREAT, ABEIREARMIE” , EANREE T RARKHER S
“PUBOORE AL P, AR TR R AR R — LS R AT e R, AT BLIE S Bl GEOR SC 7 (R B A
A1), HR—EEILRARBEET AL, AREEEFE. 7

NERFAR A RS, DN T GRS B S 51 L, RIS RT3
PR TR AT B A SBE E o ER  ra  15 B R ARE O L S BE A A S A5 2
AR RS KIERIR, W] BEAFAE R A AN . RS R BRI D A . R, AR £
QIE T HAR TR, RORESC 7 AT S Oy BB BN R, 3 foid I SRAL B R T A4 S 7R B Tl e
e ol FEAB AN AT

5.2. RBE: FHEEFHITILE

FHREFEREZROMIT, MHEED BB fmEAR N, HRERAM SRS
e rT R B AR . AHEMI ARSI “ RE)” £ TR F AL DL R 88 1 XU T A .
—J7, HURESRIBOARES TR raie o R, Pl S Hl. DTS AR A — R E
PE, B TAAC ) TR P T S D TR T AR ROZ AR S 155 B IR & LEAHS
ML BAARTE S RAERHME, EAE “HT B 7 IR HI RS, RSB ER, BT

DOI: 10.12677/design.2025.102011 107 iZann


https://doi.org/10.12677/design.2025.102011

R

AT BB BRI 53— 71, AR R X, e A R, B R
WG IREZ], AEBLAIR 1 G0 KUK A AL B T AR iR AR g P, 5 22 e A I o B AL 1
W, JRAFE ZRMAMERIBWGE— IR T RSB, e M R IR KRS 7 A o S 57

FHETZHr A MRS, 2T A AR B N E A . D& Ra “4
WET L CARHET . CERET SRRIME IR SRR, WSS TR T S RSO RE Y, i Ak
EHIESCAL  ADNASTHAR SR T PR TR E ERE, WK 2T 5 FHR3E” . ARt T4581
fB7 25, NEWEFH RSO EM EMIESCR, S QIE b B A SO i FH 0k v i, e
PR EAT S 98 ME) ™ P GIE P AR R K, T B S O s SO G LT, WA SR
PEAL A BHERE . 0T IRIEBIE BT ARSI, 8 BAT QB P RS XURS 1R 32 F AR il di . X
TEXAATEIHB M, AR RS, o 3l A MERER, 05 IS, 8 R A Y
ARETEOE. RN SEE T IR A RIS e 2 (SR o, JRAE B 5455 SIS KU )
Henth R AR ER B, TR R, T 2R IR SRR .

5.3. kfEift: ERMEAMERERS

2 T 5 i At 7 2R AN R R R AR LIS, 25X M A (R A R P A A T e . AAAT R
WG RE, Bk, ZRBIESEARAATHEM R 7 St h = E 2 il /N5
witdr, TS A TTR A RA BT R A A S BRI RSRAEAE G SR SR BR . {2
BEW S, TTRE S Ik P R S LR B G R 9 H M AL SRR R R s ARSI E TR EE A
NIE RS & EM ST R, ARATaee S50 H A RBR S =458 AR AT KB T A
R DL B 4 S IUSCR B S FE S T T o 243X = AN 3 R U ey i A, BTt NN B .
Bilhn, FEESFRON T IESRMEFIZARBUIR, R G R0, AT R, EEHEARSE A
TOIEPRUE I Gy, (R B F b R sk SCESR PR 51 =, XS B 1 BT R 3R HER) VR AL AR
Yy, & I0E IR oA LRG3 R R 55 TR AL 1 H 1

BRI, LR ZARFEAR =07 Z B A B0a @ RO E B R R, S f I
RELRFF R VIR I8 S S st ek e I ) i T FeoR et b f SR S B R AN, R T
A E M B AR Wt IS8 SR IR 5, kDT DO A B R, iR A £ AL 15 B IA
(RIRT AT 4 7 TR EAT VA, S RSO, Bor b ImAR Y S 1stdb AT 2, SLBlmLiF R 5 EAR KBRS
P B IR BTk, BEE R RHERE, BER TR R BUHT R R R, BT )OGS e R
R, BTG ZAREEN TR, XTI FI Bt RS SAT E, DI OR Tk
F5HAR TR Z AR FE I A — 2.

T B

@ K 1kJ8: M 5] F (http://xhslink.com/a/BEJLYyMnjJrK5) .

@ K 2 kJ8: M 5] F (http://xhslink.com/a/fXItUumdjsK5) .

(® K 3 kJ5: M1 5| H (http://xhslink.com/a/S663KtyOKSsK5) .

@ K 4kJ5: M 5] F (http://xhslink.com/a/bNh3nsk0YsK5)..

() K5 kP5: M5 (http://xhslink.com/a/cZHbCz0c8sK5) .«

©® Kl 6kE: EHRE.

@) W7 kE: M5 (http://xhslink.com/a/8XSR1FpzhCy6).

8 KUE: 1EHIHAE.

DOI: 10.12677/design.2025.102011 108 wit


https://doi.org/10.12677/design.2025.102011
http://xhslink.com/a/BEJLyMnjJrK5
http://xhslink.com/a/fXltUumdjsK5
http://xhslink.com/a/S663KtyOKsK5
http://xhslink.com/a/bNh3nsk0YsK5
http://xhslink.com/a/cZHbCz0c8sK5
http://xhslink.com/a/8XSR1FpzhCy6

FAE

(9 K9 kJg: M 5] H (http://xhslink.com/a/oHk3nQxi1Cy6).
10 SRJE: fEE .
) & 11 Kk¥E: ™ 5] H (http://xhslink.com/a/kqvol INyaFy6) .
@ W12 KIF: (EEIHE.
@3 K 13 KiE: WL 5] FH (http://xhslink.com/a/F6FxwUFauFy6) .
14 k8. P 5] F (http://xhslink.com/a/rOJsShAQBNFY6)..
1 K 15 %KiE: W3] H (http://xhslink.com/a/aiBINvwIiGy6) .
SE ik
[1]  TkHRER, ZEEkEE. BCE G BERASE AA  E BE R BT A R[], ZRIFE, 2024(10): 92-105.
[2] S4tE. WAEAEA R S B A [D]: [ LA 0] Rt M 2R B, 2018,
[3] 2%0;?2% HIBEAERAR T DR EROE SEF——LUNL R & ABID]: L4000, K HHREAREK,
[4] MREE. JRIRPIE SR s TR AMEL]. £ MBI, 2023(6): 56-59.
[5] NS, HighE, BIF. SCFRAOART BRI TARRN]. LIER A R, 2021, 29(2): 365-380.
[6] sRET. EFREFEO T CRRLRRI D] [0S, 220 2203 TK%, 2023.
[71 >k, FIFR. BGMHSEE RS AN S —— IR SRR A ], 2SNk (2R R),
2019, 47(2): 80-89.
[8] [FE]PUL/RGEASHER. PURE BRI ZARIERIM]. T4 5, ¥ Jbat: S E N H AR, 2002: 13.
[0] M. DNLBETAAGUB A 35 £ 22 gt B[], BHEAE 3R, 2024, 16(12): 133-137.
[10] %g&j& LA T NS E SR I R AR 5 N I [I]. B Rl 2R B R (SE R 5 BETTHRR), 2023(L):
199-202.
[11] ZZ%@U%, XI GG, S T A AR RO R A B B B R S R R G T 0). ISR, 2023, 44(4):
[12] X%, Bamarit: % SRS ST T[], IR TyE Kt kb4 229Rk, 2017, 46(6): 140-148.
[13] #t. EBERT ARSI 0 AL SRR 5 Bk I B[] T EARHT 7L, 2024, 10(5): 93-96.
[14] X%, EEE: BRI SwAET T[] #7E S &G, 2018, 71(1): 28-41.

DOI: 10.12677/design.2025.102011 109 wit


https://doi.org/10.12677/design.2025.102011
http://xhslink.com/a/oHk3nQxi1Cy6
http://xhslink.com/a/kqvoIINyaFy6
http://xhslink.com/a/F6FxwUFauFy6
http://xhslink.com/a/rOJshAQBNFy6
http://xhslink.com/a/aiBINvwIiGy6

	从笔触到故事
	——小红书海报的手书体字视觉传达与叙事
	摘  要
	关键词
	From Brushstrokes to Stories
	—Visual Communication and Narrative of Handwritten-Style Characters in Rednote Posters
	Abstract
	Keywords
	1. 引言
	2. 小红书海报中手书体字的可叙事性分析
	2.1. 手书体字的概念
	2.2. 海报应用中手书体字的可叙事性思考

	3. 小红书海报中手书体字的应用形式
	3.1. 标题的手写呈现
	3.2. 文案的手写融入
	3.3. 装饰性手绘元素点缀

	4. 笔触背后的故事：手书体字的叙事功能剖析
	4.1. 物质性叙事：手书的具身重构与意义生产
	4.2. 情感叙事：传递海报深层情感
	4.3. 文化叙事：承载地域与文化内涵

	5. 手书体字海报设计的潜在挑战及对策
	5.1. 景观化：文字可识别性的消解
	5.2. 同质化：手书体字的工业化生产
	5.3. 失衡化：要素协调性的缺失

	注  释
	参考文献

