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Abstract

The development of information technology is constantly reshaping the media industry ecosystem.
In recent years, generative artificial intelligence technology has gradually developed and perme-
ated the new media industry, empowering the industry in terms of content products, profit models,
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and technological innovation, bringing unprecedented opportunities and challenges. This study,
adopting a mixed research approach, integrating text analysis and semi-structured in-depth inter-
view methods, takes the content creation platform Rednote as the entry point and analyzes the cur-
rent application status, specific application scenarios, and existing problems of generative artificial
intelligence in social media content design, deeply explores the impact of generative artificial intel-
ligence on the content design of new media platforms. On this basis, it provides feasible suggestions
for improving the content quality and production efficiency of the platform and creating a favorable
media ecosystem.
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