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Abstract

This study focuses on the history of Florasis’s packaging design from 2017 to 2024, and conducts an
in-depth analysis of its design evolution. Studies have found that Florasis has continuously iterated
its packaging design in close combination with the background of the times at different stages. This
process has not only enabled it to maintain a differentiated competitive edge in the beauty market,
but also enriched the cultural connotations of the brand. This study fills the gap in domestic re-
search on the packaging design history of a single beauty product. It provides valuable experience
for the packaging design of domestic beauty brands and helps promote the development of the local
beauty industry.
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Figure 1. Analysis of Florasis’s Product Audience
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Figure 2. Florasis jade lady peach blossom light loose powder
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Figure 3. Co-branded “Taohuazui” Gift Box by Florasis and Luzhou Laojiao
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Figure 4. Florasis peony moon-carved eyeshadow palette
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Figure 5. Florasis hidden flower starry sky lipstick
B s #ATHEESOL”

T 9 20 T 7 il o B EEBE AR RIS L, SRR, 7SR DA B 52 5 0 R AL DR 5 R AT R A
AU TAERE RS W BRI IERT , W50 SRR B B3 R sy, Z tHACK
BEE R R IR G S BB RS R AT T, X T 85 G4 G030 SR 107 i E R
Wifs, tHONTETE T SRR LI BOR FIRAE 1 BRI AT 32 (5] e M2 R KU, FE PG 7 il R AE I
SRR AT ORI RN, FREO0 R GO IR BEFZAE, BIRTIT0 T — RIURAME S T 2M iS5 4R

DOI: 10.12677/design.2025.104027 258 Bt


https://doi.org/10.12677/design.2025.104027

hRE

ALK AR BT DR GO SR B B S A LGS &, AT T A AT SR LT AR T B E A
SCALJERZE SR BRI R A s R B, 22Dl T SRR TS SE 4 JI(6] -

3.2. EGETZRMATREER, EE~HINAE

¥ B 7= B A S B SRR AR ) 2 31

4k 2019 7 2 BN Hh B A% G038 R RN HE T ZLE A, A7 0 8 B R 2 5 A6 VS T-4E 2020~2021
A R AH ARoRE 7 -5 SRR RE T Z RN S B BT, O S B AR CORREARER . RS AR AT B
&, SKBL A E T BEPE I ThBENE 5 2R VE A AL

(1) WA AZ AL MR A IRBE AL W 10, SE e

BRI o)z IR L Z, # GEAIR) P = 5 ANYAS I T8 5, DOk
X EIT A S MR TFENGEN 2L PR, ERZEAEXMOQH . mkE
PRI B F1) Vo AT SRS U, AR L IR ) S0 DA 37 5 A G R S 2 1 N Al o 2 R T AT T
WOCRAAG LRI, s 17 I EARYERSCA RS IR . RIS, AZRL B SME R 2R D5 Ik, AMURAE
HEAESCNHEL B S0y, HITE B WIS AR 405 SIS & WSO R R BN IR i, 7 3 9
FEF RTINS, A A — SR 5 IO B A

I
EEEE
=S
| B R A SR

Y
.

T i A

| ]\

Figure 6. Florasis goddess luo rhapsody makeup palette
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Figure 7. Florasis silk road limited edition hollowed-out loose powder compact
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Figure 8. Florasis hidden flower starry sky lipstick
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Figure 9. Florasis oriental dressing case 2.0
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Figure 10. Florasis Miao Ethnic Impression High-end Custom Gift Box
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Figure 11. Florasis Dai Ethnic Impression High-end Custom Gift Box
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Figure 12. Florasis mongolian ethnic impression series cosmetics
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Figure 13. Florasis pressed powder embroidery limited series
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Figure 14. Florasis jade nourishing cushion
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