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Abstract

With the help of carnival theory and Aristotle’s traditional comedy theory, this paper summarizes
the three ways in which it can effectively obtain comedic effects in terms of character modeling,
props, language and behavior, namely defects, vulgarity, and intertextuality, from the analysis of
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visual, linguistic, and behavioral symbols. Then, from the perspectives of film marketing, content
production, and audience preference, the dual composite comedy strategy of the series was sum-
marized, that is, “repetition and innovation” combined with “intertextuality for all ages”. Finally, it
can provide reference for the comedy strategy design of comedy genre animated films and series of
animated films.
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