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Abstract

Based on the basic theory of interaction design and its application methods in industrial design, as
well as the research on interaction design in the context of user experience, this article outlines the
basic concepts and principles of interaction design, explores its design application in intelligent
products, analyzes the importance of user experience in product design, and proposes an interac-
tion solution for pet intelligent travel boxes. The focus is on summarizing user experience and
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interaction design methods, providing a feasibility analysis for the proposal of an interactive design
scheme for petintelligent travel boxes. The product interaction design considers intelligent control,
community operation, and other aspects, combined with the product to effectively achieve its func-
tions.
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Figure 1. Low-fidelity prototype
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Figure 3. Better-Worse coefficient analysis
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