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Abstract

In recent years, the issue of personal information protection has been paid more and more atten-
tion by academics and ordinary consumers. China’s Civil Code has a special chapter on network
information security, and the Personal Information Protection Law of the People's Republic of China
issued in 2021 also has more detailed provisions on personal information protection, but there are
still certain deficiencies in the protection of personal information of online consumers. This paper
aims to analyze the problems existing in the protection of personal information of Internet con-
sumers in China and compare the legal provisions of the United States in this respect, and finally
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put forward the countermeasures to solve the problems. We should strengthen self-management
within the e-commerce industry and continue to improve relevant laws and regulations so that the
free flow of information and the protection of online consumers’ personal information can be
coordinated.
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