E-Commerce Letters TR, 2012, 1, 7-10

Hans iXith

http://dx.doi.org/10.12677/ecl.2012.12002  Published Online August 2012 (http://www.hanspub.org/journal/ecl.html)

An Empirical Research on Influencing Factors of Online
Group-Buying Satisfaction of College Sudentsin Xi’'an

Chao Dong

Xi'an University of Finance and Economics, Xi’'an
Email: sosohu_2008@163.com

Received: Jul. 26th, 2012; revised: Aug. 10th, 2012; accepted: Aug. 16th, 2012

Abstract: Based on previous study of influencing factors of online group-buying satisfaction, in this paper,
taking college students in Xi'an as the respondents, we adopted the questionnaire survey method and ob-
tained a lot of information about online group-buying satisfaction of Xi’an college students. Then we used
SPSS and AMOS software for statistical analysis and processing. The result shows that: website quality,
website reputation, business services, respectively, and online group-buying satisfaction were positively cor-
related. Especially, website reputation has significant influence on the level of satisfaction. At last, we pro-
posed corresponding strategic recommendations to group-buying web sites.
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Figure 1. Research model and hypotheses
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Figure 2. Average monthly living expenses for college students
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Table 1. Frequency statistics on online group-buying of college
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Table 2. Reliability analysis
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