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Abstract

The emergence of online music has brought a great change in the music industry chain, lacking of
online music business model, however, the development of the online music industry has been li-
mited. Combined with the industry value chain theory, this paper uses E3-value method to build an
expectancy-value model of online music business model. Then this paper carried simulation anal-
ysis on the creation, exchange and consumption of value of the business model participants, by
inputting parameters and taking trial. And this paper analyzed the online music business model
innovation correlative strategies.
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Figure 1. Online music industry value chain
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Figure 2. E*-value model of online music business model
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Figure 3. The growth in the size of the online music users
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Figure 4. The growth in the size of the online music market revenue
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Table 1. The income statement of online music service provider

7 1 MBS RS ER

Value Interface Value Port Value Transfer Occurrences Valuation Economic Value
{#H, HUR, Music} 1 —105,600,000
out: A (P H) 1 105,600,000 -105,600,000
out: T (all transfers) 1 0 0
in: Music (Music) 1 0 0
{#H, Music} 100,000 12,000,000
in: %M (P H) 100,000 120 12,000,000
out: Music (Music) 100,000 0 0
{%H, I"E5R%}Y 1000 100,000,000
in: %%H (ZFH) 1000 100,000 100,000,000
out: | MRS (all transfers) 1000 0 0
{# M, Music, ¥} 1000 20,000,000
in: %M (P ) 1000 20,000 20,000,000
out: flfEHRE (all transfers) 1000 0 0
out: Music (Music) 1000 0 0
INVESTMENT 0
EXPENSES —20,000,000
total for actor 6,400,000

Table 2. The income statement of online music content provider

7 2. BRARREEEEE

Value Interface Value Port Occurrences Valuation Economic Value
{3, Music, R} in: 2¥H 1 105,600,000 105,600,000
in: s 1 100,000 1,000,000
out: Music 1 0 0
total for actor ¥ 5k A 2 SR A1 106,600,000

Table 3. Personal income statements

73 MR PER

Value Interface Value Port Occurrences Valuation Economic Value
{%H, Music} out: 100,000 120 —12,000,000
in: Music 100,000 180 18,000,000
total for actor M A 6,000,000
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Table 4. The income statement of organization users
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Value Interface Value Port Occurrences Valuation Economic Value
{ZH, Music, fmiFHd} out: 1000 20,000 —20,000,000
in: i 4FEdE 1000 100,000 100,000,000
in: Music 1000 30,000 30,000,000
total for actor HL#4 7 110,000,000

Table 5. The advertiser’s income statement
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Value Interface Value Port Occurrences Valuation Economic Value
{%H, I"E5k%}Y out: % 1000 100,000 —100,000,000
in: [T IR 1000 180,000 180,000,000
total for actor | 45 7§ 80,000,000
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Figure 5. E*-value adjustment model of online music business model
5. MEE RELAERA E-value (HEEAER]

Table 6. The adjustment of the income statement of the online music service provider

6. MERMBE FRSREHFRER

B

Value Interface Value Port Value Transfer Occurrences Valuation
{#H, BdE, Music} 1
out: (ZH) 1 116,480,000
out: filF & (all transfers) 1 0
in: Music (Music) 1 0
{FH, Music} 1
out: 7% 1 49,920,000
in: Music 1 0
{# M, Music, 7>} 400,000
in: 2% () 400,000 200
out: Music (Music) 400,000 0
out: 4rhk (all transfers) 400,000 100
{%H, T8, M55} 1200
in: 27H (#H) 1200 100,000
out: RS (all transfers) 1200 0
{FtH, Music, %} 1500
in: %M (& H) 1500 20,000
out: il EHRE (all transfers) 1500 0
out: Music (Music) 1500 0
{%H, Music, %} 3
in: 27H (ZH) 3 6,000,000
out: filF & (all transfers) 3 0
out: Music (music) 3 0
INVESTMENT
EXPENSES

total for actor

Economic Value
—116,480,000
—116,480,000

0
0
—49,920,000
—49,920,000
0
40,000,000
80,000,000
0
—40,000,000
120,000,000
120,000,000
0
30,000,000
30,000,000
0
0
18,000,000
18,000,000
0
0
0
—30,000,000
11,600,000
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