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Abstract

With the rapid development of the Internet market, the establishment for electronic commerce
platform of cold heading machine becomes more and more urgent. In this paper considering the
raw materials, manufacturing, cold heading machine sales, product sales and after-sales service,
the e-commerce platform framework of cold heading machine is established.
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Figure 1. The design framework of electronic commerce platform of cold heading machine
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Figure 2. Market scale of automatic cold heading machine industry in global
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