E-Commerce Letters BT $5VEL, 2016, 5(3), 38-46 Hans X
Published Online August 2016 in Hans. http://www.hanspub.org/journal/ecl
http://dx.doi.org/10.12677/ecl.2016.53006

The Development Status, Problems and
Countermeasures of C2B Model

Xiumin Ye
Institute of Quantitative and Technical Economy, Chinese Academy of Social Sciences, Beijing
Email: xmye@cass.org.cn

Received: Jul. 30", 2016; accepted: Aug. 19", 2016; published: Aug. 22", 2016

Copyright © 2016 by author and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY).
http://creativecommons.org/licenses/by/4.0/

OO [

Abstract

Applying case study method, this paper puts forward the concept of C2B model, analyses the main
types and development status of C2B model, summarizes the problems existing in the develop-
ment of C2B model, and gives the countermeasures and suggestions. C2B model is a consumer
oriented e-commerce model. There are three types in the current domestic and foreign develop-
ment of C2B model. C2B model is still in the initial stage of development, with the problems of low
level of awareness, difficult demand forecast, and the lag of information ability. This paper re-
commends promoting C2B model and propagating typical case actively to accelerate the trans-
formation of traditional enterprises.
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Figure 1. Taobao shop shoes custom page (Source: Taobao website)
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Figure 2. Taobao shop cherry pre-sale page (Source:
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