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Abstract

With the rapid development of information technology, services accelerated upgrading of industrial
structure, E-commerce will deeply integrate the first, second and tertiary industries, effectively re-
modeling industry chain and promoting the first, second and tertiary industrial upgrading. Speeding
up the development of E-commerce, it has a great significance on optimizing the allocation of re-
sources, promoting the reforms of industrial supply-side structural, accelerating the transformation
of industrial development and enhancing the strategic initiatives of the regional economy. Based on
the CII release index system for development of E-commerce, this paper analyzes the characteristics
and the level of development of E-commerce in China, and uses the statistical methods comprehen-
sively to make an in-depth analysis of the level of e-commerce development in China. The results
show that the highest level of e-commerce development is in Guangdong Province; Jiangsu, Zhejiang
and Beijing are the next, followed by other cities, while the level of e-commerce development in
Qinghai, Ningxia, Yunnan, Gansu, Tibet is the weakest. This paper presents relevant countermea-
sures to promote the e-commerce industry development by leaps and bounds.
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Figure 1. The model of the level of development of E-commerce
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Table 1. Total variance explained

L BRERRE

s VI TSN
i TTEH% 2% S % 2H%
1 4.021 67.013 67.013 4.021 67.013 67.013
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Table 4. The regional comprehensive factor score and E-commerce development level
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Figure 2. Clustering analysis diagram
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