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Abstract

With the constant development of information technology, the usage of the Internet in people’s life
becomes more and more frequent. In the background of "Internet+" and national policy, We-
Chat-business that takes WeChat friends circle as the main sales channels rises sharply .The stu-
dents' understanding of the WeChat-business, participation attitude and participation behavior
become hot issues, which are worthy of study. From the perspective of WeChat-consumers of uni-
versity students, this paper analyzes the status quo of university students’ participation in We-
Chat-business, and puts forward relevant suggestions for reference.
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Table 1. Gender and grade ratio of survey sample
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Table 2. The degree of college students’ understanding of WeChat-business
2. REEXNMEE T HRIEE
i [Epin=4 ARELL FEMEE
FTENT 58 9.7 9.7 9.7
R #H 2645 2 211 353 35.3 45,0
TN % 271 453 45.3 90.3
B
PO T A 55 9.2 9.2 99.5
IRT R 3 5 5 100.0

Gt 598 100.0 100.0




M &

SJRETT, PRS2 FFIE RO S F . KA RO ELOUAT T FOIEAE AL T B B, RERE 21 [ 4 1Y)
SEBBYE, AN EY R A 5ohah, B I, R AR — IR SRR R &
FE, AxEHAR.

REpA BN FEHE PINERES], TR ST AT IR S, RENS TR A8 A ARk
RIHCENERERGEN. BR 4 Pos, ZEETRREE, HIRERER N, 17.9%K) K%
R ARIEERZ A, HARRPAERZIEFA R T XML, WRIEAZEH OHREER, 23
RIFRNRE. KB B O GEM R IR U2, R B AT — AL, A8 T3
PR AT b 9 BE RV B4 5 ) A S
2) KA A SR BB v, NIRRT AR 2 AR L
BEE “TIRM+" A2 LRI A e, K2R AR 2 18 A 7 ST M AL A sk, s 2

M

Table 3. The number of times college students spend in the WeChat-business before July 2016 and the degree of preference
for Wechat-purchase
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Table 4. The ways of dealing with quality problems of goods that bought through the Wechat-business by college students
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Table 5. The number of WeChat- merchants in the WeChat friends of college students
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Table 6. What do you think of the reason why the merchants are popular in recent years
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Table 7. The attitude of college students when WeChat- merchants publish information in the circle of friends

® 7. WEAEREKEDRHERESHN, XFENSE

WE Holk  AXESE ERE
DRI, IEBERE#i 95 15.9 15.9 15.9
WHMBRINERZ, EREZAH, B 328 54.8 54.8 70.7
EER SRR P 2, ERRE H OASIEE 91 15.2 15.2 86.0
SRS E R B IRK, FEE SR AEE 84 14.0 14.0 100.0
&t 598 100.0 100.0
Table 8. The expectation of college students for the wechat-business industry
8. KEEXNTHREITILAEAE
M 37
MNEE
N Bt
FEARAN A% 175 12.2% 29.4%
PREE = i = 409 28.6% 68.6%
& R B e %% i 254 17.8% 42.6%
ST A A4 1R
SeE 5 RS 345 24.1% 57.9%
FEEMEEMAE 173 12.1% 29.0%
HoAth 73 5.1% 12.2%
it 1429 100.0% 239.8%




Table 9. You think WeChat-business can protect your privacy and security, get your trust
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