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Abstract

In recent years, we media platforms have swept through people’s daily life and occupied people’s
spare time with their unique and powerful appeal, greatly changing people’s way of life. As the
situation of “we media” becomes increasingly fierce, more and more “we media” bloggers flood in
one after another, and more and more brands and products compete to “share” the pie. As a form
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of providing information services for the public, the operation of “we media” cannot be separated
from personalized research on information services and users. This paper will analyze the devel-
opment status and existing problems of “we media” and provide personalized information service
strategies for user groups from four aspects through the AARRR model, providing reference ideas
for the operation of “we media”.
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