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Abstract

With the development of the times, because of the loss of the original status, the economic devel-
opment of Langdai faces challenges, in order to break this dilemma, Langdai needs to find new
development momentum. The rise of e-commerce economy provides new opportunities for Lang-
dai, in the new era, the use of e-commerce economic transformation and development is the key to
Langdai to get rid of difficulties and achieve new breakthroughs. In recent years, the e-commerce
economy has occupied an important position in the country’s economic development, playing an
important role in rural revitalization and non-genetic inheritance. Langdai’s convenient trans-
portation network provides a good logistics foundation for its e-commerce development. In addi-
tion, Langdai’s agricultural products and intangible cultural resources are rich, providing a solid
material foundation for the development of e-commerce economy. Through the e-commerce mod-
el, Langdai can better display and inherit its rich intangible cultural heritage, promote the sale of
agricultural products, and drive the development of related industries. Combined with the
e-commerce model, Langdai can build a characteristic brand of agricultural products, promote in-
tangible cultural products, and improve its visibility and influence. At the same time, in order to
give full play to the role of the e-commerce economy, Langdai needs to choose the right operation
model.
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Table 1. Summary table of gross domestic product of Guizhou
=1 BEMEHONEERELRR
G pa VARV X 2N ) A= gl F N ¥
2013 1996.67 965.02 1557.73 410.38 993.34 520.72 535.46 561.16 632.58
2014 2287.02 797.41 1814.15 475.79 1104.49 632.57 637.96 643.25 780.46
2015 2564.30 854.58 2162.75 570.01 1205.24 770.19 757.71 734.22 921.99
2016 2827.62 956.25 244521 644.30 1352.06 855.97 869.86 792.92 1048.15
2017 3279.39 1075.00 2812.70 753.62 1549.38 992.82 1014.97 904.15 1223.41
2018 3724.97 1177.37 3169.40 850.29 1753.30 1145.13 1146.62 1023.89 1397.24
2019 4039.60 1265.97 3483.32 923.94 1901.36 1249.16 1272.80 1123.04 1518.04
2020 4315.66 1342.48 3729.02 969.05 2024.42 1330.37 1355.75 1195.69 1597.97

2021 4674.76 1463.42 4138.30 1073.59 2170.96 1455.47 1496.01 1248.92 1737.17
2022 4921.17 1503.58 4401.26 1080.92 2206.52 1477.19 1508.69 1293.08 1772.18

T BURBKIE: StMA SIS 2023, Hfz: 14IC[3].
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Figure 1. Trend chart of gross domestic product of Liuzhi special economic zone
B 1 X ES R EEEE

Mo IX A B (GDP)AS A {5 Cht — Kb, F& & 1 o, 10 S RNECRE X A5t A R AR A7 AE
—EMEAT, HIL VR AOE LR T2 BRI R /NS K T B 7Ry X FR A 28 5 K A5
HOASEAR, BRSO 22 57 KR 7 0 RHRAR o

24, HEXWARIFSE

ERES I P S LEBUS A, L SO P e, tBARRON B TS T 45, 2016 4R ER S 248 N2 — ik
RIS /ML OO B (R &D DR MRS )RS A IR 2 HAM I A . Ll M5 50K
REES W BEOEA IR hE 30 R4k, 16 AN ABILIAE, FPOC RS A 18 4k, A EK Y 1AL,
MRS AL 4 4, B 0Ry AL 8 b, BARTELLUNE 2 Fior.

BEES B SCAL BARE R, (HEAERTITBOT AL NG, HArE s GO0 i, Hon
BRI, B0 RO . BUR BRI B SL R IR 2 TR 25 B, (BB TEIRANIIAT S, 64
I RN E, BA BB TR TE. BRZBENEFHNLE, FRFEUE, HEER
PIPRAI,  H 0z AR Eh B K VLSS TR TARSE il Xl S BUE BRI T Al R, &

DOI: 10.12677/ecl.2024.131041 345 LT S


https://doi.org/10.12677/ecl.2024.131041

¥ E 5

TR B R B A R SRR X o BUNRRRREVEE S, e S, fiE, 3R
B A A MEJRR CERFT Rt Y. HRM T, BEMNEREERNHFEG
TEAREA I, EELPRIFAOZR L SF, JoRETIE A SRS, antae. IR, QTR R LEHLEN,
EHI AR ST RIP R THRRI 28 AR AR EIEAT )y, 2R IR BAT I 250 i 38
HERIE . ARGUEFRIRZ N, SR YEIT A . ZRIREX HE, 7B A& ) 22 (R 454
B TR RIS T AT A A HYE, PRk, @&k L5 SO A .

Table 2. Statistical table of material cultural heritage of Langdai
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Table 3. Statistical table of Langdai intangible cultural heritage (part)
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