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Abstract

In the mobile Internet is highly popular at present, people’s time is divided again, a more accom-
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panying, more fragmented economic model—“ear economy” gradually attracted attention. With
the continuous expansion of the ear economy market, many excellent products have emerged in
the industry, of which Litchi APP focuses on the UGC production model, becoming the first profita-
ble mobile audio platform in China. With a user-oriented approach, Litchi APP builds itself into an
audio community that constitutes a mobile scene, a collection filter for long-tail content, and a
technology-enabled self-presentation tool to provide users with richer and more interesting func-
tions. UGC production mode has brought huge benefits to Litchi APP, but at the same time, there
are limitations, so that the development of Litchi APP is slowing down, and the current Litchi APP
needs to seek a better path for long-term development. This paper attempts to analyze the prod-
uct characteristics of Litchi APP, understand its development dilemma and explore the optimiza-
tion plan, in order to provide a reference for the development of similar mobile audio platforms.
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LA/ N F KRB KK MRS R HIEE B RTaha. F55 b, HPOW B EHARE YA T,
WK S RT3, T LFRR R E ORI IR, 8 D BB i i ) K&
INARAERRT TP il e UGC #8) &80T G ENCE/ MR T 3 AR MBS, Xt mmus eI A

ik

DOI: 10.12677/ecl.2024.132123 1023 HL 7 55 Ve


https://doi.org/10.12677/ecl.2024.132123
http://creativecommons.org/licenses/by/4.0/

Eaele

EPN:UNIE IR

UGC &5 MUBAET R, A AR SRR S, A T R A 1
dh N HEAT AR, mE I AN S S R ST P R AR . SRR, AT BIELET
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RTTSHKVRES T, NEF R ERVR PR TR, AR 7 E 2 TRARIRS, HBIH B e,

3.1. BRARHNEFME X

TSR S 7, P B RIAERETE O R, 3528 AN B HAth o8 I 2 34 0 T DL
Yoo Fs b, ERAVEF L PHEELEAE, TR, BF TR, RRIRRAiaimEEs. %
MR B AR, AW DR RA RS — M s, BRI E0E TE. &t
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AW H IO RS .
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27 Thfe, WO E AT L R S Z e AL O R o IX BB 25 (645 7 BN — A AP LN 3E,
CAEBONBESY, T8 T 5 B 2RI 3 50 (K R Bl A X

3.2. KEABHESBEMIHILRE

JRAFHB T, AT ERELWAERE, AR AT QIEARIE . X EIRAE — S KA
I PR AN AL NARS R, W] DAAE 3 B AR BT A o 45 35 BORAT I 2022 SR 58 DUZR 1 [ 4R I i R 7, 2022
FEHIZFIE, HHECTEI ATERA 9 5080 J3[3]. #EEKIM ML 28 B MELE . EH, FANAELR
WA HULER R, BRI RIS FE AR LA, Wi ERER . FAR. AN AE, ARk
ek shig. RS AR WA H4h, TEIR GO R A G BN B R R — A, X
B TR MBI R, RO BEAN TR RN,
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BFB b, ARRE T EIRR MR AT, BT AR BRI
TP N TRBEI 30 R4 50, AN ZAE (RS AH I 2R o B34 28 I AR B S AR - 2 i A A8 AT
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TP EETEIERIR T, R EE KRR R T
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NTHESENHSER, MIE2ZERRSFTHEC, 1T “BREIN” [4]. WA EDMEE
M YE, S5 “RBEE” #ATIARDCEE, BB SE mT BEIAIRE AR BN, TE RPN . #H
FER Pt hRe LN T EQ (Equalizer) 3B HNRIHEIA, - SN 7S 5 SR . ST, ik
FUTCRAE R RSB QA &, MEEG N “BREI o EHAE AR, thaes 2D Lk
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WLR” , EB5ERN “HREI” R

5. HRHERERSRAKZH

IR LR, 2022 7545 1F 358 F 3 MAU (A& ERF P 402 5040 75\, 1 2021 424 5840 Ji N\,
A ELIR > 13.7%. ~F38E H AT 3 7 54 2022 WS N 48.39 T3 N, 2021 4F24 48.8 J1 N[3]. 70
BAIK B T4 SARGEF S, (ERHFARKAZT . B &K & UGC B3I°F & & M B 58 7 1
FNK WSR2 H, AR, BIERE, A ResiE KA R IE R KR . 41 302 R RAR,
PASZ AN O BE R BS, BT X 5 BRI W 2 AT E B B A e, DU 41 ERERR 1 DY K 5 )«
Do, RS HBN AR, SR AT B I SR SR

5.1. FIFRER: RANBARE, BUTRNE

PaHH B 2022 FEPEFEIIEHE, HAF AT RION 0.96%. UGC A B A L b AE 1 fRAIE,
WRES ZATE, B fh A EEAGRIE, FP AT S8 3l T . SR aifiont UGC BRI s JF A2
B 2 26, [FONB &0 6 8 SRR EE PGC A=, 78 2021 45 P AT Rtk 3 T 12.9%.

SINTN i, REECE T B WAMEL, T TEEZ MmN E. X% bt m] LU 7 B H]
FUEFERIERE, 98 RS R SR (BRI . (HA L UGC 2k, ML TR P A7, Tk A inss
JE TG WAEAHNE UGC ™ #h A4 R BRI 6 WA IR . REORF BN L LA, AT AR
M. RIS, IRt REASE RIR T AR TR AR« B BOEAE Sl 45 7 H P SEhrAlat, 5l
SR QM R B i, BERE — BUN R B Rt 2 4 RO TR, MR A A s T A, B
TERERRE . B R5E.
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BT IO B 07 S B B, 2019 S35 B A% IR 7 i RISEAOAL P a0 B 21 1 99.1% [5],
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A HHIRE, BT 2022 FEIRIFEEL M X FHHIHE SO F Y 27.3% [6]. #HECAVIBTTEE
27 i b SEIL 2 TR IR 1L -

TiRAEFN UGC &1 B o, 2 RIS IT 6 15 ShE, R RE S HM B e 24,
TERAE b, BER RN — WA R . 130 B i TP BR T 200 Tl A i EOGER 2 Ab, BT DLgs
X AR ATEN RO, Frid B i@ ERT 5 SRR IS SRR AE 20l 52Tk 2 A4 9k
Wr il 55, SRT0 L AROER IR T Z I), HAR AU AT PP S U PTBE . B an Ao 2 4 P 11 2 e 7 5 SR A
BN, N LSRRI PGC WAETIAN.
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AEAC DY GESE FORARRI R . TEnfT, FIP U8R UGC BahH T & KNI L, FEE T

HmsE g P REE RIS

SE

[1] FELEHEANABT. FEER LA (2023 HEFEL MK R iR ) [EB/OL]
https://www.smr.com.cn/index.php/show-15-717.html, 2023-11-07.

2] Bl KEMIRM]. SR, ¥ duat P15 ik, 2006: 11.
[3] #FiHEH]. 2022 £ F#4 [EB/OL]. https:/ir.soundgroupinc.com/financial-information/annual-reports, 2023-11-07.
[4] BcXkok®. HEARPHEREIML B, 25 du: JbsiRS AL, 2016: 21.

[5] ZHEi%ER]. 2019 EEHR & [EB/OL]. https://ir.soundgroupinc.com/financial-information/annual-reports, 2023-11-07.

(6] 2 WA #r. 2022 4 A [E 15 £k & Wi P9 25 78 3% 15 3% 20 AT [EB/OL).  https://www.analysys.cn/article/detail/20020363,
2023-11-07.

[7]1 PHFIE- . (2R SCIM]. 5K, R MR B R RAE AR R, 2003: 63

DOI: 10.12677/ecl.2024.132123 1026 TR 4TS


https://doi.org/10.12677/ecl.2024.132123
https://www.smr.com.cn/index.php/show-15-717.html
https://ir.soundgroupinc.com/financial-information/annual-reports
https://ir.soundgroupinc.com/financial-information/annual-reports
https://www.analysys.cn/article/detail/20020363

	耳朵经济时代UGC移动音频平台的发展探究
	——以“荔枝APP”为例
	摘  要
	关键词
	Research on the Development of UCC Mobile Audio Platform in the Era of Ear Economy
	—Taking “Litchi APP” as an Example
	Abstract
	Keywords
	1. 引言
	2. UGC移动音频平台的市场可能性
	3. 荔枝的产品特征分析
	3.1. 移动场景的音频互动社区
	3.2. 长尾内容的集合器和筛选器

	4. 技术赋能的自我呈现工具
	5. 荔枝的发展困境与未来之路
	5.1. 利益策略：提升内容质量，强化产品价值
	5.2. 兴趣策略：关注用户喜好，打造多趣味产品矩阵
	5.3. 互动策略：善用双向互动，增强用户情感连接
	5.4. 个性化策略：明确品牌标签，注重差异化竞争

	6. 结语
	参考文献

