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Abstract

At the 2022 World Cup in Qatar, four Chinese sponsors profited from a series of effective sports
marketing moves and accelerated the internationalization of their brands. This paper analyzes
these cases and summarizes the following four sports marketing strategies to promote brand in-
ternationalization: 1) Adhere to the long-term strategic layout; 2) Export values; 3) Multi-mode
marketing, combination of online and offline; 4) Improve the technological content of products.
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Figure 1. Dynamic mechanism model of sports marketing promoting brand internationalization
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