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Abstract

With the development of China’s economy and Internet technology, the business model of online
live streaming with goods emerged at the historic moment. Online live streaming with goods is fa-
vored by college students, which greatly facilitates the daily life of college students, and also ex-
pands the channels for college students to obtain information. However, online live streaming sales
have also brought some negative effects to college students. Some college students have developed
bad habits of excessive consumption, comparison consumption, and advanced consumption. During
the process of watching online live streaming sales, they may be eroded by negative values such as
hedonism. Therefore, the government and universities must strengthen their guidance to students,
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and college students should also strengthen their self-education, so as to help them establish cor-
rect values and develop a correct consumption concept.
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