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Abstract

The advancement of information technology and the widespread application of the Internet have

WEFIH: EEE. B AR S R R RSBk S HERE SRS S )], TR 45118, 2024, 13(2): 1623-1629.
DOI: 10.12677/ecl.2024.132198


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.132198
https://doi.org/10.12677/ecl.2024.132198
https://www.hanspub.org/

= H

laid the material foundation for the development of e-commerce in the digital era. With its advan-
tages of speed, convenience, and information sharing, e-commerce has quickly gained popularity
among consumers. Moreover, the impact of the COVID-19 pandemic has prompted offline businesses
to undergo transformation, presenting new opportunities for the development of e-commerce in
China. However, along with the benefits, the negative impacts of e-commerce have become increa-
singly apparent. Challenges such as difficulties in ensuring product quality, rampant false adver-
tising and price deception on platforms, inadequate reliability of product services, and serious is-
sues of consumer privacy information leakage pose a threat to the rights and interests of consum-
ers. To address these challenges, it is imperative to establish clear accountability, construct a reg-
ulatory framework that is fair, just, and scientifically rational, develop a legal system that ensures
fairness, efficiency, and order, and create an environment conducive to honest transactions. Addi-
tionally, efforts should be made to build a service evaluation system, promote standardization of
services, enhance consumer education and awareness, strengthen regulation on the protection of
privacy information, and improve technological capabilities. These measures aim to safeguard the
legitimate rights and interests of consumers and foster the healthy long-term development of the
e-commerce industry by providing institutional safeguards.
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