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Abstract

In the competitive market environment of Chinese Baijiu enterprises, brand building and market-
ing are particularly important for liquor enterprises. As a Baijiu enterprise, Xijiu has faced many
challenges since it left Maotai in 2022, but it is still making steady progress. This article analyzes
the current situation of Xijiu’'s brand culture, 6P marketing, brand marketing, and IP marketing,
and proposes solutions to the existing problems, providing useful suggestions for Xijiu’s future
marketing plans. This article believes that 6P marketing, brand marketing, and IP marketing are
the focus of Xijiu's brand and marketing. Although there are still some shortcomings, the proposed
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strategies will help Xijiu achieve success in future competition. These countermeasures can also
provide useful reference for other Baijiu enterprises’ brand and marketing strategies.
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Figure 1. Guizhou Xijiu trademark identification
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