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Abstract

With the implementation of the rural revitalization strategy and the development of the digital
economy, e-commerce has gradually entered the rural areas and broadened the sales channels of
agricultural products. It can be said that the rural e-commerce industry has become an important
way to connect the countryside with the market and promote the modernization of agriculture
and rural areas. With the continuous development of short video technology, e-commerce plat-
forms represented by TikTok have become an important channel to promote the development
of the rural e-commerce industry. Therefore, taking the “TikTok Rural Plan” as an example, it is of
great practical significance to study the impact of rural e-commerce product marketing strategies.
Starting from the value consideration of the marketing strategy of the live broadcast e-commerce
platform to optimize the marketing strategy of agricultural products, this paper analyzes the mar-
keting dilemma of rural live broadcast e-commerce products in the context of rural revitalization
and proposes the optimization paths such as carrying out systematic marketing training, streng-
thening the construction of logistics system and building characteristic brands of agricultural prod-
ucts, to provide a reference for the sustainable and healthy development of the rural e-commerce
industry.
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