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Abstract

In the era of digital economy, all kinds of new brands and characteristic products have emerged
one after another, and China’s time-honored brands have been mired in a severe competitive en-
vironment, and digital transformation has become the general trend. Issue construction is an in-
dispensable part of the process of digital transformation, and it is also a new expression to guide
China’s time-honored brands to adapt to the development needs of the new era. Emotional mobi-
lization can shape brand image, promote digital transformation, and maintain consumers’ sense of
identity with China’s time-honored brands. Allowing consumers to personally participate in the
construction of the connotation of China’s time-honored brands is conducive to preventing one-sided
interpretation and stereotyping.

MEF| K. ETT BT SRR BT 0], TR 55 TFIE, 2024, 13(2): 927-931.
DOI: 10.12677/ecl.2024.132109


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.132109
https://doi.org/10.12677/ecl.2024.132109
https://www.hanspub.org/

2R

Keywords

China’s Time-Honored Brands, Digital Transformation, Brands, Communication Strategy

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5]

Ly P AR GO R B A, ER I A B S RN AL FEAN SRR, TR AR BOR K T
SN ), TR, OANRECARTIE NI ST 5. BEGNRA FRAKRE, LB
xS A T i AR BRI . A SRR T P 2 M S, AT S R e E &
E RIS E, BEMTAEBIHh = 5 H OO BRAE[ 1] 7T, B oW i AR ™ S BB, &
T RRA R K SR R A, TR E ST T, KB WRME, BN RS Bk AR R R AT
ARG HASTAE N SO AR, B AR ORI AT B, AR T e
T R TR

TR BT MRS OO KRS Ir&. Fik, WEWMEDhEEZTS
it AT S BT AR T, PR T AL R AR R SR A R AR, R — TR U FE R AR . AT
PR m A S R BB AL A AT FE RTS8, 38T DA B2 75 L R (V8 2 2R, PRI 5 % G U AL
Jr AP [

2. RN ASERE

RO HE D8 A JE AR A ML, AR BB B SR & A e Y, AR5 2
RN SEA MO f e TR, BTG R A T AR D YR, S 2R
o B NS ETFSHAEBEZZRENE, 8EL Rl —AmE = . RIEFSHHEETSERE
B R ER, Bl VRS RAIMX I T SR A, (HAEE 5 TRTERANE 75 DB
2 EET

HEBBURATET . RN ERUCA BOAA IR, s e — e g BB X BRZ s, R
SRS CHRFEIINT o N TAERSE R FERPHLE, Z75 5 EE N R R 2 R LR SRR,
ERNHATHBAR N A KA ANHE, AR G S BT E AR B S Sl et B e . il
202249 H, MEFEMEETOME (FHES Tl “2757 ) REARIIHGE, ZEEMIEE S
CRAGREET 0 LIT RS ORI S AR . AETEOr TR TS SRR R b, R 2 AR
HLsRIRBE . O MEARIRIGER B R R kIR TR IR SR <
B, RZAREMZ TR E. W SRR 2 6l B 5

MAZGARIAR,  BUSAERH “Jn FOMIAR” RRAEEERT, B i s B R A SR KRG K Eh i ThAg, AL
Ik — RIS RN HAE, ERRAFH T ISR W TAT E . BXET5 A RE I 23T 1AL
RS gct, AT 75 AL IS 1AL . MR FR IR AR S ). UTEER, A R E
s IEAE B HESE, I BRAES [ i R AR 2 5F i PR R e A I T, R ARG UL S AR
ARG O ZSEE . KR AT IR, MAIH R R AR, e w5 a )/ E2AEAE S S BRAL

ik

DOI: 10.12677/ecl.2024.132109 928 HLF R 55T iR


https://doi.org/10.12677/ecl.2024.132109
http://creativecommons.org/licenses/by/4.0/

R SEELIHT,  FE o AR AR R A I REBIE 2]

AICLLRE 75 b R RH RO BEAAROE BT T 5, DAL SR BGROUON B A, R 122 55 ShEAE
B AR RE P AR FR NG . ARG “SCILRIARIE” , ARdl A — PR A2 (5 B 1%
i, ] DUE AU GG RE i R S R B S . RAEE ST 3 O . Bl GRRER X 2 5 &7
ARAIEFRCR, B R AR R R S BEAMR TG AR, AT S M S Se B 3t

=}

o

3. WREEN: R ENFRRETRE

FERE . BB A SR BT, KA B B [ A 3k e A N ELh AL 4k, BLSErh R R
IERSCBL T AT E I UK g . T, BLE TS ORI AP AR R AL GE S0 R] AAE — SRR 1

FRBET BRG], AEBORSCR TS X, B0l BT BERALHR, @I AR A tz[3]. 8
SURB P RAERRRCR, 3875 BT, BB BGEIEFE R E TS

LT A E R RSO EAAE 2 ME, R SR AR RAIRRAS . B BRI AR T 5
RATAME IR A, Wik KT RS e e B AN IR R, &5 5 A AL 3 B 5
MNARIX, A% 3 A AT R ROE R R ATEM, EE TSI M LS LRI, (HEAT A
FE S HE L, EARERGMMATIOE L EEN . Wk—R, BEMRMERREMNZ NSRS 7275 M
MAESRME, BTV B AT S 210, KRR R TR A SCE, PSS s
it

T, BRI RERE RE th AN AT BRI — 3, o2 5] ARG SO IE REFT I UK e /5 2 4
WA o P E A AR PR, AR XA TR RO A e R — TS ) RGBT B
5 1 B — PP IEBR 1 MU ST 2%, RO E T A2 BAR B il s S PR A8, TR Ay —Fh
MHFFS . 275 RMASHR M S, Bl 2L E AR PR T HERREEZ (F
2 Tk “2557 ) EBRRIICE AT FICE L, BT 5 RO, B
NHAE T 5 R R R S

BORAT LS 587 & B ZhREAL FE, W] LAAE B 2 U AT BRI e, il WO B E 78 70 3 32
ARG EBER T . 2275 b b AT LARE BB AT R RO D5 3 T b M0 5 ) e 8 R 9 38 7 SR 14
AL, SHBEILENE AR, WERE IR Z IS, B LTS 8 OO S
], R R AT ZEAOP AR, AR R T I U SO A AT DL S gy
SCALRORIEARE 3 AT DLAE AR GO AE AN R B S2 R B AR R S . L KL “ pe2 5 5N
B, ENAAFERIOT, EARRERE STURIZER_EARWGET, PLEBROKSE, #1472 UCH itk
EALMIRIE, JFEE RS R IP &1F, DUIEN 6L i 77 USLBLE 75 R g 2%

4. BREN5: mAEERERHOMANR

P LA T AR, AL RS AT B R AR KR 17, T 903 SN ST R R SCAL . 2
T I T A B R A% GESCARE L, BEREE R SR A R, AEAL S AR rp 5 AR AT JO F A WAL S
e, AOGUEEIITE, RS R SRS G, BEB VR 9K AE, 2 75 fh
By e,

TSN RAEZ 75 i AL 3 T 22 P SCAL P R 1007 SOR 2B, 8 A2 AR TR SA 22 572 10 7 2R R
IS SI[4]0 A0, BB OGEIRIUE B EERIE, SRMEME . A EE a3
A RAEAE A BE R SRR S AP RS 27 0B, BRSO AMTTRAN 484 22 o 5 RIS BIES IRB) 7). 27

DOI: 10.12677/ecl.2024.132109 929 TR 4TS


https://doi.org/10.12677/ecl.2024.132109

2R

5 b R AR B AR A R, ol BRSO R A R, R AU A R Ay — R AR R
X AR IR S 5 B EME. E7 T MR LU E L R, e T “H
B AE. WL Shm, ERRMEOREZRERSESIEERM ", £ e RnRIE, =)
LT RIS T 1, B ST R R 1

TS MR, SRR S TR R BRI A R v B, RS RO s R R 1
TR EE 3, Z75REE —MESIAE, BRN. HELRYIBRRT SR HIMERIE
Ko TIEREH IS ST (5 SR AR E 75 M AR R AL, R 4 TP BONIRAS (AL 2 HEZE,
A RIS IRARCAZ[S ] WTBEARMS 2R A AT B 1R, 7 IR R 15 S PR SRV BE AR R FAIRG
LG R E S NEEIAR S BN 8 RN NAEREE R, WR 2 AN ERA) A A
AN . 52X HE, BAEMBOR KR #f GRS R, BT 68 — 2 SRR, 2T 5
i Z ool BB, HEM. 275 A DEEALN MR R, Ml Lot ffss, Mol
P B B2 IRILnS

M2 AL R At S B B NN IR R BT, AATTHERS RO T URSR AN B2 i, ORI )3
PR ET MM E K. 275 R AL IR OGP S S BN, R AT RE S At AT 740
FENLAhRE SO S N Z IR G IR R o 107 R385 T B N B8 i (0 st A A, /b Bl A
B, KPEERFBE—F07 il 0, SRR IO [ 0E, SRRSOt HESh PR3
e

5. Bxe5: REEINLINENERE

JEf - FERCRR N (RALR) IOMES, HE—ADESEE R 7 b AR P [R] T 4L 2R OR 5 A
ANE Sedt 2, BB ELE A bR AR TR RS AN, WA T, MR ERAN G
WAL 2 b B [6]o FEA S ADETHE 1 IA TARS SRS, WORE R SRR, AT
TARAT AR TP IR 32 200K B fh AN B E P ML, I AT 55 Zh AL T 2 LA AN
AGEAELHPRA, HHASAT I NGB R — B InE. 7EEREE RIS, 27 hia®
KA, ALK EIRE F AT AR, AU & 246108, QERINTERANSS. GERIFKA
BOEE T SRR B IR, B S5 MR GAR B AR IE T R

ARG HVEAE DR DI AGRET, 2 MFEBE. BN LR, 275 M
HEAZ 5T LU R ST W 3 ST BT EA R BT & EFRARKGE, e LM, £E
ERAFOM BN EEAONEESE . Ohit, s NARR A A BRI REE, AR G REAT AR E
RIHTE BEAES, IS EZ 25 B MR R . W 5 R E T R
g, NIRRT 35 PSR AT Bt R F & - T H 3 AR (WAL S ASE i 7y, — 28
e SHE T IREH” S, B HIBZB WAL BOR 7S 58S 7]. WNAFURE
PSR E R E 55 fh B A AEZ A, — 5 T BRI N SR A S E Ol I i AR, o5 — D7 T ek “ T
WA F I RATHES, SR IATER . RGN o BT EREA R RN BRI, TS
v J ) A B B A S e 13X — A

TR T G TR, T R R A 1R SE [ A M PR EBUA R XA B R
Mrutik, SCHEIEAESR. BEPARZJE A R SE 1, R YIRE T ZHHRS . FH- Al
£ CUREEE: il 252 5:000) PE kgD “Z 5000”7 B, #dgEn e i aah
B KA LR RUORAR AR 7 2 AN SR, JEE T B I R S oA P e Ui e i 2 5
AOALSEIL . ALEN G “ 2 —MEVF 2 AKES IS 3 Br @ S R U RS 1, R MG B2

DOI: 10.12677/ecl.2024.132109 930 TR 4TS


https://doi.org/10.12677/ecl.2024.132109

2RI

T WS ESE R T2 5 AT TSR sE 2 E TR (8] T b AR A T,
REEAE T IEF M G S ) b AR G A B, ARTE B R B2 SRR R B R 2 b, BT
SCAAT S I AL AN ZIAR ET R

ML ARG, AN R R BSLERSE I, 27 SR RARILIL . EldE=E N
AL R TR SN WO B, SR, AT AAE SRRz, 3 BEAN W B8 vh A AL S8 SCAL IR iR o
FENG IR EN SRR AE T, ER T3R5, ARG S RS R InRr . 275 R A R oy
AL B S B 2 T 2IL0]. X5 M MIIENIE S, AA T B S0 I MR
AL SE, MR s, SRR o 7 Rl iR e s ML, R 20 A
80 FERIFIIFNS . FIAATYRUL 1 T055 7 0 i R

6. 4518

LT A BRI ARAA R 5, EURERE A G S EM, AR T H AR5 7
o M AAEAAE RSO S IURETE R S I AR K, 275 A RERD B, AR
HHET, MRS P AT 51 SRR L, 780 A S BRI AU SR ) 22 RAE AEE
LR ARG, BB 7 sUE TR IOER

L 75 AR R R, B B A R B2 75 SRR T . B e, BRI
PRSI BT AR S A . 275 i A BT AR SR, A Gt eElR, REET 24T
FEIEIE. (2R EAABVEM AR, 275N RRFEMAIRTE R, R, SRS
BEETT AT RN A, K27 SioERBoN L, QUFrEH T, Tl R4 T IRE, i
WA E 2 ATV E AT RENE . HK, R T T M EEAL I R AR R . R FR AR
BEATME B ARIL, H9URE 75 W S IR T AR VE . JRATE S A BOR R IRIE, 5 m Q0B A e
BEAT dh ARG, RSO BB, A E SSRGS T AT B A IROE, R MR AR, RS
AT BENE P I BRI, AR FHAE 75 i M A RS . R, 27Tl
N2 TR R SR TR IR BN E T T ARG T BRSO A S ke, AR BT AR
AR ORI AT EE T 1), BT DAE RATAR G B AR WA I, SE AT ™ R I S S B, SR AR 1R T
BB HRIE RN

SE
[ 2. T 5SS AR5 —— LTk X B0 A 05 BT, #7RBES 7, 2022, 13(18);
55-57.

[2] SREEH. S EAL R E PR ET 5% R — R R E bR 7 re 71 @ 5 10 S A E A S b A2 2 S T BN LE APk AR
3. EPrAZ, 2022(9): 189-192.

HRAL. 12 AT B o AR E bR A R R 0 B SR AN E R FE[I]. B 22 453, 2022(3): 100-102.
A E. R AN S VR TE W 4 B S R R S A Th e 5 R IAE ). HR 5, 2021(2): 125-134+155-156.
FHS. PEETF S RIS RRN N IE[T]. A0, 2020(33): 43-44.

JEBR A sOWAL M. SRR, ¥ RIRT R RURAEHARAL, 2017,

[7] B, R 5 LR AR ], & 4Eids, 2020(8): 17-18.

[8] HLEL. &5 HARM. Mgk, B dbnt FSEHIE, 2014: 179.

[9] @G, TOESER: 2022 G R A2 5 SCR R[], FriE i 5E, 2022(9): 60-65.

DOI: 10.12677/ecl.2024.132109 931 TR 4TS


https://doi.org/10.12677/ecl.2024.132109

	老字号品牌的数字化转型策略研究
	摘  要
	关键词
	Research on Digital Transformation Strategy of China’s Time-Honored Brands
	Abstract
	Keywords
	1. 引言
	2. 研究视角与问题
	3. 议题建构：传统文化适应时代的新表述
	4. 情感动员：品牌形象传播中的仪式观
	5. 群体参与：品牌建立文化认同的主路径
	6. 结语
	参考文献

