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Abstract

This paper aims to study how digital empowerment promotes the development of commercial
circulation under the background of rural revitalization. Digital empowerment is an important
path for the development of rural commercial circulation. This paper analyzes the significance of
digital empowerment of rural commercial circulation, as well as the current situation and prob-
lems of digital rural circulation, and puts forward some digital enabling commercial circulation
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paths. At present, the rural commercial circulation is faced with the problems of information im-
balance, imperfect digital infrastructure, lack of e-commerce talents and so on. The digital devel-
opment of rural commercial circulation should be promoted by accelerating the digital integration
of the development of primary, secondary and tertiary industries, strengthening the construction
of rural digital infrastructure, strengthening the “online and offline” integrated development of
commercial circulation industry, training rural e-commerce talents, and promoting the digital
brand building of agricultural products.
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1. 518

Z SR Al 1A S M 7R SA 08 SE B e o R R R R AR, RN BRI A S i, 2
B HUOEI A FEEE SRR R E, By et Qo S KA 2 R I E 2 )
B, PMATERC AR S iy, DM SRS B A RS AU, AT et 2 AR % s )45 2K
St 2023 4 2 A 27 H, wbddk, EISEEEAR By B soiE A a Rl o GRERID R, %
LT R BRI 0R, feE BT RBE 2 MR R SN RN 2 MAEE[L]. 1 2 AR
SIS TSR AR PR EOR TR BE RS SR, AR BT AR, O 24 T R AR A R 1 T

2. BF AL AR BEHIR N
21 EERFNERRBENE

BT ARG ST W 2 B BR T, PGS BRI A, e AN E HRENIR. ESREAREE
LA gLy, R NEFE . #ikTg . BEWGSHIE R B T raish, S S INE
TR AEE A . BT TR SRIRIEL LIE S AL, T 6 LR A RE 2R
TEARE 77, W EIEREM SN, ibA RGBS EHEG T3NS EERENER, NnEEEER =
HO T SR A RIS, B RO T SR R AR
22 MER=RHERE

TR AR EAARER TN 7 A mmia ) BB REE, o LU A= S HE = B R 1,
REA = EEEMA T IME. B S A A EAAR S 77 S 3B T s ) 25 (e A i SR ), £z
W IR B R B TFRSHIRRE, BEMNET S TE, AR LR S XM YR AR
R, P RREMES. R, FEREERMNEFERIERNZEL, £—ERE LR T2 mERNR
B, ¥R T RIEMREASERIE, NIRRT @RI E A RRAE T RIS, e
TR EIRAEHERM, KT 2IRME S N R B .

2.3. {REERF L AR
B A A ST r IR HE B AR A =P RS B 2 R bR, B =R RS TR i S S A
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Wi 2 4 PRSI RE AR 0 T R BE[2] . A BT it B BRI — =i S R R, Bk
AL EE R EA . A EF 2 AIATY SRR T 2 R LA P, RN R 2 FEL RS BT
BEAH LB B AR R . FEE KA BT st S IR A g, —HERAA B S B ALK AT
BRI A AV B SUR N T AR . AEZEAS SO BE, SRNT 2 MR ISR I SRS K98 51 T,
B OREE. XBgE, Jbsb&am. 2o, N TERESEH —AUR BER S ISR T, ke 7 —f
Hoye. mrete. gl SRR A R[8]. B, BerRAET SR AN — — = i Eh &
K, AN LSS, SEIUR I 25T RREE R e

3. PERABXHFEEE R ARENIRS @)=

BEE R ECP AR — P R R, AR F RS B AR AR B 158, R S T I AU WK,
LG IR T S TR SRAM £, PldWHBEE, X0 TR e R ETE 2 A
PRGN IR F7 o I T A (2020) I 7T T H 40 5 R SR AT T R 7 SR LBV SR SR T, B H R
A 22 DR e DX I 5 il R R RS T R BB HLEI[4]. 22 SOMESE(2022) WER I EEINT T
LR R S R M R . Al S 2k DR T R EREIHT. R AR R R R R
BERRT T T R AVE R, SRR TR S S B AR R eSS AR S AR B E
BE i s B RN IR A A R A v it i 1 S I [5] . B MV S5 (2023) 4 HE T e 2
P B, LR O B S E AT AN S, I 2 MR AR s 2 A
W AR, L2 MECFII R R T—-FHR P B HR B K, 4 /INAR 1 Je 22 6 55 7 T [ 35
Wi[6]. (HEBT 2F K ERE (2022 4F)) R, 2021 £EiR 2 N Z BN A RIE 1120 AN, Hp—2LL
FORA T HBEMEAR; #k 2022 4F 6 A, ARAHLX LR SOATH POERLA B T 2.27 14[7]. WL 1, 2021
G, AR BEFIRNE 2 Jieot, 153 2.05 1470, FHEK 11.3%. 2022 4 R4, AERN
W2 BERTN 9759.3 1470, ALK 2.5%. (HH AT, ELA R sk RERNIERE, &6 A
WA= AT TR T 2 A — B AR A R SIS “ L [8].
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Figure 1. China’s rural online retail sales and growth rate from 2016 to 2022 (unit: 100 million yuan, %)
[l 1. 2016~2022 FHERMWEFTEHRIGHE(LEAL: 27T, %)
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B, BT HCFAARBRE A EE, E L) TR DA AR 2HT, B AR A A AU
FAEB RO TS . D EOR S S e, IXARIUAE i . B2 B BEAROL R (A o R AR At 1
HA A RN R L Z . B RER & B BB AR EAN G, AR BB 47 3 R A A B 1Y
BUSER R HRT, BEAR 50 i (RS B BACHE AN S, S REHEISCRE, Bk, A7 E)
W, BARR LRSS, XeE R A SR A, SRR TR
AR IR JCHGRAEN RS A B I A P R A IR, IR ALE R T K
77 AE RS AN BEREAT TV R 2 I B 8, ARMECRAEBTEE (9] SRR, MR AnlbAE BAKFA R,
FREATTEAR, ZWIH T2/ WRERSERER, WRERAR. ok, FEL™ Y
AR R R A SE R, FRERTREA™, IRy U AL, APAEROR “ I XU .

HR, NAAENEZBARE R BMRE, RHES R AU R R E 25 71 [10]. 24T, 7R
FANABZ, FEERPEAACRIOEA R FRERAR AT 2 WA E BRI B i, R
REEF RS WAL, JFHAAEE RO ER, B “Ra” PmRAugdlst. ik 2022 4
6 7, FEMREMBIERIEL] 74.4%, AN WRIEER LT 58.8%. FIN, EARMNMIX, BHAAEE “HL
T NABRZ . “FEERY M AR SR s BRI - RE AN 2 AF . T
W BORSEHRZMIRE], DR R8I R SR ER A . SIERR, fENA5™ i
Vil ERE R AT FEAAWAERC TR T RIE A 787, KBV AE A T
IR RTINS o AR /INEE T /IR R/ INER T (R AR RN SO R BT AR AN

PR R FDIRIE R 2 ME TR oY, LSRG MEE 7 RS — 2 BN, e
XPEAT A RO, WA RAE, AREEITET LT, SR IREBRE XS GE S R
Y, ARG SONGE P MRS AL — M IR, ERIRSE i BIEAE . B, ab)
EN N RABEEN . ZEIR. ZIRERIRL RS, AL 1S M ORI A RO, DA R A
(5 2

e, FETIRZ LN O BRI A S EESD, mikEGEANHR, miigREE, KR
WNRTT, AR EIR ™ A E 2 R [11]. &5, RIS RS M RGERFERAE s, AR fh AR
PR  E R, BRIk, AN UREIKAR B T T 15 RO AR EEAT T, Xt R 1K
PR AE T R HER OC RO TR, AR AR AR A R R I TR, TR R85 ) A A BT AT
Bl HO, AP BORAOWAII. R ML RO A% RREE LTt SRR /INAR P PR T A2 BURMA S T
I, WG AR AR/, AT BEAE A BORMA RS W IR I AT R o (RIS, A7 S WO & e 15
B VUL AE T T (K P 55 R AR M, AT — 20 AR T /N AR P I B WA
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Wiy RATHRESE. B, BEHEEURN BT RISHIARE, R B A RUE . EBUT BRI ECR S
[ ARG E B 22 B AR (N 5 vy T, ) P e SR LEAE TR ) T B A1, 8 K L Aol SRER B
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1E 2 MRS ARG 5T, 5 SR ML R 2% 78 20 A AR R R P ML R SRR S, Rt b
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