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Abstract

In the context of the continuous development of the e-commerce economy, various forms of
e-commerce provide consumers with more choices and convenience, which makes e-commerce
brands get the attention of Generation Z. This paper studies the consumption characteristics of
Generation Z, discusses the marketing methods of e-commerce brands and the packaging design of
e-commerce brands that Generation Z likes.
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Figure 1. To Summer perfume bottle packaging
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Figure 2. Three Squirrels co branded in the Palace Museum Gift Box Packaging
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Figure 3. Jiangxiaobai co branded
Spring Festival Hall 1649 Packaging
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