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Abstract

With the rapid development of the Internet economy, consumers can realize real-time interaction
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with e-commerce anchors and understand the relevant information of products or services through
e-commerce live broadcast without time and space limitations, which brings great convenience to
consumers’ shopping experience. Of course, it also breeds the unfair competition behavior of false
publicity in e-commerce live broadcast. For example, e-commerce takes advantage of the informa-
tion asymmetry of the Internet to attract more live traffic with exaggerated, misleading and de-
ceptive publicity, seize market share, mislead consumers’ judgment with the method of brush-
ing orders and speculating on letters, infringe on the interests of consumers, disrupt the market
economy, and damage the fair competition right of other competitors. However, the legal regula-
tions on false propaganda in e-commerce live broadcast in China exist in many laws, and there are
problems of competition and application of relevant content. Moreover, there are disputes over
the legal attributes of e-commerce live broadcast, and the identity and legal liability of anchors are
not clear. The legal problems reflected in these situations require us to start from the three as-
pects of regulatory authorities, industry attributes and consumers to promote the healthy and
stable development of e-commerce live broadcast industry and maintain a good market economic
order.
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