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Abstract

The live streaming industry of China’s e-commerce continues to develop, and under the influence
of policies and the economy, top e-commerce platforms continue to tilt their resources towards
live streaming. Live streaming sales have almost become a standard feature for major platforms.
Relying on Internet technology, the development scale of e-commerce live broadcasting industry
has exploded, and its online marketing strategy has received widespread attention. This article
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uses interview questionnaires to obtain raw data, and uses content analysis to analyze e-commerce
live streaming network marketing strategies. Based on the 4P theory and grounded theory, a
three-level coding is used to summarize the characteristics of e-commerce live streaming network
marketing strategies. Research has found that live streaming consumers are more concerned about
the price advantage of e-commerce live streaming products, and e-commerce live streaming has
also played an important role in promoting product brands and other series of products.
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Table 2. Encoding result
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