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Abstract

In recent years, the national tide has gradually attracted the attention of the majority of groups
and media. With the continuous improvement of China’s international status, the rise of Oriental
aesthetics not only makes the people’s self-confidence in their own culture, but also brings the
east wind for those struggling domestic brands to rise again. The rise of national tide has become a
new development direction for many brands, with great potential. Under the premise of fully con-
sidering the background of the contemporary era, this paper first collected and researched the
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relevant literature, and used the literature research method, theoretical analysis method, induc-
tion and summary method on the basis of this, conducted an in-depth exploration of the metamor-
phosis of Pectoralis under the environment of national tide, analyzed the early development di-
lemma, various factors in the metamorphosis process and innovative marketing methods of me-
tamorphosis, hoping to arouse people’s awareness In the new understanding of enterprise brand
marketing, it is better to promote the rise of national brands.
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