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Abstract

In the new media environment, people’s way of shopping has also undergone great changes, many
people have shifted from traditional physical shopping to online shopping, and e-commerce live
shopping came into being. This is an emerging marketing method, relying on online live broad-
casting platform, so that consumers can interact with the anchor in real time, and more clearly
understand the product. However, this emerging sales method also has many problems, such as
product quality can not be guaranteed, the quality of anchors is not uniform, and consumers’ af-
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ter-sales rights and interests are difficult to protect. In response to these problems, it is necessary
for all sectors of society to work together to strengthen the supervision of the e-commerce live
broadcast market and standardize the market order in order to promote the healthy development
of the e-commerce live broadcast marketing industry. It is in this context that this paper first out-
lines the development status of e-commerce live marketing, then deeply analyzes the problems
and their root causes in the development process of e-commerce live marketing, and finally pro-
poses corresponding solutions to these problems, aiming at providing certain theoretical and
practical references for the development of e-commerce live marketing.
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