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Abstract

With the rapid development of information technology, database marketing has become an im-
portant means for enterprises to obtain competitive advantages. However, in this process, the
protection of personal privacy has become increasingly prominent, which has aroused widespread
concern from the public and regulators. On the basis of discussing the definition and importance
of database marketing, this paper analyzes the prominent background of privacy in database
marketing. The article first introduces the basic concepts of database marketing, followed by a
detailed discussion of the law of privacy, especially data protection regulations. This paper deeply
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analyzes the possible privacy issues in database marketing, including the risk of personal data
disclosure, the abuse of consumer information and the lack of user’s right to know and to choose.
In response to these problems, the article puts forward the privacy protection measures that en-
terprises should take, such as strengthening data security measures, transparent data processing
process, and protecting users’ right to choose and know, so as to achieve a balance between mar-
keting efficiency and personal privacy protection. Finally, the article summarizes the importance
of privacy protection in database marketing, and puts forward the future research direction.
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