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Abstract

In the context of the continuous promotion of the rural revitalization strategy, with the continuous
development of rural industry and e-commerce economy, live marketing of agricultural products
has risen rapidly. As a new e-commerce sales model, it not only opens up a new path for the sales
of agricultural products, broadens the sales channels of agricultural products, greatly improves
the income level of farmers, but also promotes the implementation of the rural revitalization
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strategy. In this regard, this paper focuses on the live streaming marketing mode of agricultural prod-
ucts under the background of rural revitalization, deeply analyzes the significance of live-streaming
marketing of agricultural products and the problems existing in the live streaming marketing
mode of agricultural products, and provides corresponding countermeasures and suggestions for
the sustainable development of the live streaming marketing mode of agricultural products, aim-
ing to better guide the healthy development of live-streaming marketing of agricultural products
and promote the all-round development of rural economy, and then realize the strategic goal of
rural revitalization.
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