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Abstract

The development of Internet technology has made online shopping rapidly popular in China, and
online shopping is like a double-edged sword, which has brought great convenience to consumers
at the same time, but also caused many legal problems due to the virtuality and complexity of the
network. Starting from the connotation of consumers’ right to know in online shopping, this pa-
per expounds on the necessity of protecting consumers’ right to know in online shopping, ana-
lyzes the current situation of legal protection of online consumers’ right to know, and finds that
the current consumer right to know in online shopping is facing problems such as lagging legal
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norms, low law enforcement efficiency, insufficient supervision, and false publicity by operators.
Finally, it puts forward relevant protection suggestions from the perspectives of legislation, law
enforcement, justice, operators and consumers to promote the healthy development of online
consumer market.
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