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Abstract

The scale of online shopping consumption continues to expand, and its role in promoting the
economy is increasingly significant. Based on the data of the 2019 China Household Finance Sur-
vey, this paper analyzes the employment stability and rural household online shopping consump-
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tion by the ordinary least squares (OLS) and propensity score matching (PSM), finding that em-
ployment stability can significantly promote rural household online shopping consumption. Stable
employment can improve the total household income, and further promote the increase of the
level of family online shopping consumption. Conformity behavior can significantly positively
regulate the influence of employment stability on rural households’ online shopping consump-
tion. In addition, employment stability has the most obvious effect on the improvement of house-
hold online shopping consumption of young people, but the improvement effect on middle-aged
and elderly people is relatively small. Income is the basis and premise of consumption. We should
establish a sound employment service system for migrant workers, improve employment security,
and promote the steady growth of wage income of rural residents. At the same time, it is necessary
to further improve the construction of rural networks, roads and other infrastructure, improve
the quality of express delivery services and develop the potential of rural online shopping con-
sumption.
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Table 1. Descriptive statistics of variables
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Table 2. Empirical results of the impact of employment stability on rural household online shopping consumption
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Table 3. PSM robustness test
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Table 4. Influence of employment stability on total household income
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Table 5. Influence of total household income on online shopping consumption
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Table 6. The regulating effect of average online shopping consumption level in communities
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