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Abstract

In recent years, people’s demand for a better life has been on the rise, the demand for tourism has
been increasing and the concept of culture and tourism integration has appeared in the public vi-
sion. The culture is the soul of tourism and the tourism is the carrier of culture. Promoting the in-
tegrated development of rural culture and tourism industry is the key to promoting rural revitaliza-

EF|I M MR, ERY. 2 NSURP S TR SRS R RO ST D). TR 55 1TIR, 2024, 13(3): 4168-4172.
DOI: 10.12677/ecl.2024.133509


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.133509
https://doi.org/10.12677/ecl.2024.133509
https://www.hanspub.org/

Wi, U

tion and cultural revitalization. However, along with modern information technology, e-commerce
has become one of the rising industries, bringing more opportunities for the integration of rural cul-
tural tourism industry. Therefore, this paper takes cultural tourism industry resources as the basis,
e-commerce as the core, and rural revitalization as the theme. It studies the strategy of integrated
development of cultural tourism industry and e-commerce, giving some reference suggestions.
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