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Abstract
Agriculture is an important foundation for national development, with the implementation of ru-
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ral revitalization strategy, “e-commerce live” as a new business model to promote rural revitaliza-
tion plays an important role, but also for the development of agriculture provides new opportuni-
ties and challenges. “E-commerce live” in the development process not only ushered in the nation-
al policy support, transportation facilities continue to improve, the continuous development of
Internet technology and other advantages, but also faced with the urgent need to improve the in-
dustrial chain, “e-commerce live” talent shortage, e-commerce live driving force is insufficient and
other issues. In order to adapt to the healthy and smooth development of “e-commerce live” and
realize the needs of the comprehensive implementation of the rural strategy, we need to improve
the industrial chain, solve the logistics last kilometer problem in a timely manner, seize the charac-
teristics of agricultural products to create a precise brand effect, improve the “e-commerce live” tal-
ent Incubation system, diversified promotion of rural “e-commerce live” sustainable development.
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Table 1. List of selected policies 2021~2024 (data compiled from selected relevant policies from 2021 to 2024)
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Figure 1. Changes in the mileage of the national highway network in 2016~2022 (based on data published in the China In-
telligent Highway Development Report)
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Figure 2. Rural online retail sales, 2016~2022 (based on data published in the China Rural E-commerce Development Report)
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Figure 3. Internet penetration rate in rural areas, 2018~2022 (based on data published in the 51%t China Internet Development
Statistics Report)
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Figure 4. Share of e-tailing sales of agricultural products by region in 2021 (based on data published in the China Rural
E-commerce Development Report)
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Table 2. Ratio of the entire aging rural population to the resident population (based on data published in the Comprehensive
Survey and Research Report on China’s Rural Revitalization)
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