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Abstract

China has entered the era of big data analysis, and big data technology provides a new opportunity
for the innovation of e-commerce marketing. Therefore, this paper combines the characteristics of
big data technology and e-commerce marketing, first discusses the advantages of big data tech-
nology in the field of e-commerce marketing, then analyzes the possible problems of big data
technology in the field of e-commerce marketing, and finally puts forward countermeasures, in
order to provide a theoretical reference for the better application of big data technology in the
field of e-commerce marketing.
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Figure 1. Market size of China’s big data industry from 2015 to 2022
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