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Abstract

With the rapid development of information technology and the popularity of the Internet, e-commerce
has become an important force to promote the transformation and upgrading of all walks of life.
As a new industry, rural tourism has great market potential and development prospect. The inte-
gration of e-commerce provides new opportunities and challenges for the development of rural
tourism. This paper focuses on the integration and development of e-commerce and rural tourism
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industry in China, deeply discusses the multiple values brought by e-commerce into rural tourism,
and also faces the difficulties and challenges in the current integration process of the two. Based
on these analyses, this paper will further explore the practical path of effective integration of
e-commerce and rural tourism, and provide strong support and reference for promoting the
deepening development of China’s rural revitalization strategy.
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