E-Commerce Letters Fi-TRi45PFi, 2024, 13(3), 5952-5960 Hans X
Published Online August 2024 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.133734

BT S &R RAREHBSAHARD
o K AL 5

e RAT
BN KZELE R, S St

h

ks HiH: 202445 H14H; FHABEM: 202445 A30H; KA HM: 20244F8A7H

H E

RS REH BRI RRI T RIFE RN AT R REMMEE AN EERE L —. AT CFPS2020%]
¥, BELICEATER T BT R SR BRI R EEH RE TR R AR . BTRERER
B, RTFREFRBREZEHEN TRNXEHREHAR. FIALTARERES M7 SRR A T R AE K
WAEWSERB)E, FRRRECL. PRI ER, ERMERNESEAE R TRSERIERNKE
EREMTHEHIEF R T M. ASCHIBT T4 ROVRAL LR H T R B R AT R SRR L
HIRM T ERAER, FETHESNRANERIH. /RS EHE, LIERER.

XA

TS, HREWAH, WeEE

Research on the Impact and Mechanisms of
E-Commerce Development on the Upgrading
of Rural Household Consumption Structure

Maowei Xu

School of Economics, Guizhou University, Guiyang Guizhou

Received: May 14%, 2024; accepted: May 30%", 2024; published: Aug. 7*", 2024

Abstract

Promoting the consumption structure upgrade of households is crucial for maximizing the foun-
dational role of consumption in economic development. Based on data from CFPS2020, this paper
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employs multiple regression methods to explore the impact of e-commerce development on the
consumption structure upgrade of rural households and its mechanisms. The results show that
e-commerce significantly promotes the upgrade of rural household consumption structure. After
solving potential issues like endogeneity in the model using instrumental variable methods and
other techniques, the conclusions remain robust. Mediation analysis reveals that internet use and
social capital act as intermediaries in the process through which e-commerce facilitates the up-
grade of rural household consumption structure. This study provides new empirical evidence for
deepening the understanding of the impact mechanism of e-commerce on rural consumption
structure and is helpful in promoting rural consumption upgrades, narrowing the urban-rural gap,
and achieving common prosperity.
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Figure 1. Theoretical framework of effects
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Table 1. Variable definitions and descriptive statistics
* 1. TEFNSHAMST
S Bl ¥iMa i
R & RN R BETH e G5 T+ 0.0721 0.135
fi A B LT TR 95 KR 0.346 0.598
JI AR 46.455 11.749
I E RSP IT 23.126 9.394
JA G 0.476 0.485
FEZHUERE 2.574 1.086
R USRI 0.860 0.245
FRE RS 4.014 1.989
A & FRE NN BURT 5 9.793 0.628
KT A i 0.219 0.490
F R ARER X 0.377 0.498
R X 0.251 0.472
R B VEHEHX 0.270 0.465
Hi[X A\ 35 GDP %%k 11.430 1.793
X B =l E T E 3.608 0.278

4, SCIFEER
4.1, EEREENGE

AR T HL 7 45 R BT T R BE T P 5 M52, M\ SR T 9 4 4 vh it B2 52 0 S LE B Ot AR
B, KHZIuE M.
Consu _upgrade, = ,+a,E _commerce,+"f,Control; + ¢,

i1

Hrb, Consu _upgrade, /& iR AL & “ARATFEETH A5 T , E_commerce, EMAREAS B LT R %K
J&, Control & HARIEHIEE, ¢ RFENIANT, ov pAFRHSE

4.2. EAEREIPAGR

w2 2 firw, H1 (1) RO NAZ O R AR 2 v 7 5 25 R IR [ VA 46 31 91 (2) B A il AR s N [l AR Y
F(1)FNF (2) [ 45 XS AT 4T, LT 7 55 KRN AR A SR B2 T B S5 M TH A W35 (0 IR I M, HAEZINGE
H AR B 5 K IH RO, . TR R, P 22 ERE S HEANN, (AR K EE R0 B
FHE 2o = R S SRS, WMHEBIE 98 . AR ETHh X 205 s,  BEREI i S LT 7 45 PR B AR X
SBE, ﬁmmrﬁﬂﬁTE%E’wﬁ%ﬁ% HiIX GDP [ KARKR T BARGTF R R T, M2 =5
b 7 B R I s s RS ) 2 AR R T e, IR DR R AR AR A SR SR AL TR T L .
SR, SR B FUAS AN 2 75 AT W 30 b DX RE AR A 52 3 9 T S 1) S5 35 PR A E o BRI SR A PR T

DOI: 10.12677/ecl.2024.133734 5956 1T 5508


https://doi.org/10.12677/ecl.2024.133734

TR

SR BEITE B R, T PG A X R e S5 R W R SR, AT 2 RN SRR ARV B T+ Th 32 E
5E PR o

Table 2. Baseline regression results
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