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Abstract

The rapid development of digital and intelligent technologies has brought many difficulties and
survival pressures to traditional television media, such as audience departure, advertising loss,
and weakened influence. Traditional television media faces a series of imbalanced issues in sur-
vival and development due to factors such as dissemination methods and matching mechanisms
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between subjects, such as the crisis of alienation of traditional media, serious imbalance between
economic benefits and media responsibilities, and lack of humanistic care. To break through these
difficulties, traditional television media urgently needs to recognize the image positioning as the
marketing subject, and make efforts in image reshaping, value reconstruction, and transformation
of communication methods. They should adopt a platform based marketing approach for cross
platform integration, innovate communication methods and extend the value chain, expand their
living space, and reshape the mainstream discourse power and influence of television media.
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