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Abstract

With the enhancement of people’s environmental awareness, people are increasingly aware of
the serious harm caused by electronic waste to the environment, and the recycling and reuse of
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second-hand electronic products has become a global hot issue. In view of this, this paper con-
structs a binary logistic model from three aspects: individual characteristics of consumers, con-
sumer cognition, and the status of second-hand electronic products, and conducts an empirical
analysis of the influencing factors of consumers’ second-hand electronic product purchasing be-
havior. The results show that factors such as education level, behavioral attitude, self-efficacy,
product quality, and after-sales effectiveness have a positive impact on the purchasing behavior
of second-hand electronic products; while consumer age, monthly income level, and psychologi-
cal concerns have a negative impact on the purchasing behavior of second-hand electronic prod-
ucts. Therefore, in the construction of the second-hand electronic product market, it is necessary
to expand sales channels, strengthen product publicity, ensure product quality, and provide ef-
fective after-sales service.
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Table 1. Sample variables description
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Table 2. Descriptive statistics results
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Table 5. Estimation results of the regression model of factors affecting purchasing behavior
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Table 6. Hypothesis test results
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