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Abstract

The analysis of research hotspots and trends in the field of cross-border e-commerce at home and
abroad was carried out using 1661 documents screened by CNKI and Web of Science Core Collec-
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tion databases as the main body. CiteSpace and Microsoft Excel 2019 were used to analyze the
publication volume, authors and institutions, keyword co-occurrence and clustering, and emergent
words of the articles. Research indicates that the volume of literature on cross-border e-commerce
is increasing significantly, marked by a clear policy orientation. There is a need to enhance col-
laboration among domestic and international authors and institutions. The cultivation of interdis-
ciplinary talents is crucial for the thriving development of cross-border e-commerce. Future re-
search should focus on strengthening studies on consumer behavior and the integration of mod-
ern technologies with cross-border e-commerce.
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Figure 1. Flow chart of literature screening and analysis
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Figure 2. The number and trend of articles published in Chinese and English
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HICSCHR: £ 2005 4R 2024 SRR IEVEEIN, A 311 (L/EH M 284 MHUMZ S T 5EEET HIRGAR G
FIWEFL. JESCSCHR: 7 2005 45 2024 RN RIVE I, A 222 frfE# M 206 LIS 5 #6585 fL AR O
I T -

Table 1. The top 8 authors in the field of cross-border e-commerce

* 1 BiEEESEAER 8 (rEH

e B (P) Bx P (FEX) PR
1 IR 18 Mou, jian 6
2 iR 16 Niu, Baozhuang 6
3 gtk 9 Ma, Shuzhong 5
4 & 7 Giuffrida, Maria 4
5 BEHA DL 7 Zhang, Wei 3
6 HHE 6 Han, Shuihua 3
7 A5 b iy 6 Chen, Shan 3
8 AT 5 Xiao, Lin 3

Table 2. Top 8 institutions by number of publications

2. RICERT 8 BN MR

ia=2 B (F30) R B (FE0) R
1 LR 5 A [ 37 57 5 W 9 B 14 Zhejiang University 11
2 T 45 B 1 B 52 2 2 50 B VEWF AL B 13 Zhejiang University of Technology 9
3 WL K54 5 2B 12 South China University of Technology 8
4 N TR B AR 2 11 Xidian University 7
5 FRIN R 45 2 AR5 Bt 10 Zhejiang Gongshang University 6
6 P AR IBOE K5 5B 8 Chongging University 6
7 X AT R B K [ PR & B 5 5 i 6 Chinese Academy of Sciences 6
8 i TRERAR KA E 2B 5 Hong Kong Polytechnic University 5
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YESCCHWRIE LR HL 150, 25504 0.0061 (M4 % AR 0.1 ABLREY]). VEE ILLAE RN S B ATUEAZ O AF
BEMEVERRBE R EE T, W LLE TG IR AE o SCOCHRIE /& 78 55 S SCHR K 5 55 L P I L ek, A2
W ATBON L AR Z MBS, MXTE, SMCCIRIE R G N SR . B85 v i iU 2 K
R M 1

fdi i} CiteSpace #fF, 5 miZRM Ak “Institution” o FRCICHR R SCRFT \IHLRI(ILZ 2), Hdar
WIS N WK E B R G AL (14 ) 75 B bR S &5 A E 7 Re(13 )~ Wil
REFLETFRE(12 ) JECOCRSCERT NG (L 2), HAaT=rIPL4 5 7514: Zhejiang University
(11 5%)~ Zhejiang University of Technology (9 4%)~ South China University of Technology (8 ).
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Figure 3. Collinear diagram of keywords in Chinese and English literature
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Silhouette #4175 & . Modularity VP4t % 26 w73 25 R A B A7 AR R R, L HUE S REIAE 0 3 1 2 |,
WEAEILT, 2R Modularlty Q> 0.3, ZfHtkEir 1 WIALEL M7 . Silhouette FH T 1A TR HIAH 2 1k,
HEETEE -1 8 1. @H 0T, ZR Silhouette S > 0.5, {Eikzir 1 MRS T .

SR Modularity Q =0.4992 > 0.3, Silhouette S =0.8841>0.5; JE 3 #k Modularity Q = 0.5955 >
0.3, Silhouette S = 0.8026 > 0.5, 45 AIE H IR ST AR v

WA SCCRRIEAT IR R AR B FE#ES R . ST T RIS #S R FE . # “ K" . #
WM #XNR G #HET RS #FER S #hlRRRE. #R5E.

X S SCRRIEAT I 40 5 2545 25 1 F#purchase intention . #digital transformation. #innovation performance.
#sales data sharing. #foreign website. #empirical study. #stochastic demand. # economical growth. #road
countries.
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R B KR KB 2 “perceived risk” BB 2.69; RIS K2 “dynamic capability” .
“intention” . “knowledge” , Hf[H# 3 4£; “intention” . “knowledge” MZEEIFIRIELERNEA, &
KW T T AT AR AT BE AR X 2 AN AH GBI T U7 Th) K R

Top 15 Keywords with the Strongest
Citation Bursts

Keywords Year Strength Begin End 2014 - 2024
BFEE 2014 4462014 20717 mmmme——
STEA 2017 2482017 2018
—m—ig 2016 1.98 2017 2018  ——
ZIMEZE 2014 2622020 2027 o
SER 2021 3.842021 2024 o e
K@ 2016 3.09 2021 2022 -

BBmA 2021 2.652021 2024 o
RS 2021 2322021 2022
mEEE 2016 2.092021 2022 e
HFBRZ 2020 4132022 2024 e
HFEF 2020 3.842022 2024 o
FAREL 2020 3442022 2024
¥ KFFREL 2022 2.77 2022 2024 o
BIRAR 2022 2312022 2024
HEFL 2022 2.312022 2024 o

Top 15 Keywords with the Strongest Citation Bursts

Keywords Year Strength Begin End 2016 - 2024
dynamic capability 2016 1.07 2016 20718 e
perceived risk 2019 2.692019 2020 e
determinants 2016 1.66 2019 2020 ——
internet 2019 1.392019 2020 e
commitment-involvement theory 2019 1.06 2019 2020 e
technology 2016 2.352020 2027
machine learning 2020 2.24 2020 2021 (o
trade 2020 1.24 2020 2021  —
big data 2017 1.09 2020 2021 o
optimization 2021 1.49 2021 2022 0 —
service 2021 1.49 2021 2022 ——
logistics 2020 1.19 2021 2022
information technology 2021 1.19 2021 2022 ——
intention 2022 1.552022 2024 o
knowledge 2022 1.16 2022 2024

Figure 4. Cross-border e-commerce emergent words in Chinese and English literature
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