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Abstract

Artificial intelligence has put on a booster for the development of e-commerce, which in turn re-
quires and drives the progress of artificial intelligence technology. But a thriving, good develop-
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ment path will continue to jump out of the problem to be solved. By exploring the current situa-
tion and development of the combination of artificial intelligence technology and e-commerce, this
paper finds out the existing crux and puts forward countermeasures, trying to pave the way for a
broad market prospect and provide some reference for subsequent research and development.
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