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Abstract

The purpose of this study is to study consumers’ needs and preferences through text mining meth-
ods. By collecting and preprocessing online review data of clothing products on Tmall and apply-
ing BERT-LDA model for analysis, it is found that consumers show diversified attention and posi-
tive emotional rate in terms of shopping experience, clothing characteristics and clothing quality.
The results show that new product experience methods such as virtual trying on will profoundly
affect consumers’ purchasing decisions. Consumers are paying more attention to the sustainability
of clothing, and tend to choose clothes that are practical, easy to recycle, and can be worn more
than once. Based on the research results, this paper provides useful reference and guidance for
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the marketing of apparel e-commerce industry.
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Figure 1. Evaluation dimension visualization results
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Table 1. The positive emotional rate of each dimension of the case product

* 1 B RB YRR
EgRT MRRE MBERENE O RUERER Beldot eaiEsE MIWRSG iR

A 76.56 85.58 84.01 84.40 81.50 86.42 61.82
B 82.98 87.74 79.54 80.46 84.61 92.86 69.49
Cc 83.74 74.56 86.32 84.82 92.31 90.08 94.53
D 86.40 80.17 96.39 87.29 92.00 86.86 81.95
E 90.09 80.31 88.19 88.12 97.84 74.53 67.33
F 71.85 92.73 77.44 92.17 88.07 76.41 95.87
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Table 2. Attention and emotion of each evaluation dimension
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FE i RE 0.5720 (1) 85.34% (2)
By 0.5829 (1) 87.27% (1)

Jlaky/RENTsy 0.3411 77.46% 11.48% 11.06%
7= AR 0.4171 (2) 63.75% (2)
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