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Abstract

With the rapid development of the digital economy in the era of “Internet Plus”, Pinduoduo has
emerged in the field of e-commerce with its unique low price strategy. Compared with traditional
e-commerce platforms such as Taobao and Jingdong, Pinduoduo has successfully attracted a large
number of consumers through its low price strategy. This paper provides an in-depth analysis of
the consumer behavioral drivers behind Pinduoduo’s low price strategy and reveals the reasons
and mechanisms for its success. At the same time, it also points out the possible problems brought
by the low price strategy, such as the instability of product quality and the negative impact of ex-
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cessive marketing on consumer experience. In response to these problems, this paper puts for-
ward practical recommendations, suggesting that Pinduoduo should be guided by consumer be-
havior and demand, and continuously optimize its strategy to ensure sustainable and sound de-
velopment.

Keywords

Pinduoduo, Low Price Strategy, Consumer Behavior, Consumer Demand

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 518

FERCFA AHIR T, B G R R IR ZIM B AT AT T e R, 19— R %
FIa 7730, LB T ARG SIS Y, O BRI i Bk . X AR R R T
PRI AR, R AR REIRGE 1T B ERZ PG, W R, 94545
ECREAE % R A BRI k5%, SR 7 T O AL, SR, ARk, NN 2
e 1 65 DAL ARG PR e M AR G (i SRS TR 7 S A1, O 17 A DX flL e 40P — UL SR 5 [1] [2]

P2 2 BRI IFARBIR,  HH 5 AR SR 2 HOR R YR ) OCHE . 3X— AR 5] T KR 2
MISGHE, SEAEVH 2% o rp WAL 1 URR A TR B [3]. T BB BRI S], Sy i #5592 Z 34T,
RIS H AW K. WA, P22 RTINS ERINE? X8 52 5 A AR E X E
R A ?

TP Z RO RIS [4], CHRZAEAT 1) Z RN, Wu ZE[SIIRAFINT T #2211
A+ ARG WAL + SRR N, dRR T IR SRS W (AT RO et 1 S M AT e,
MHES) 7 F G R A T 5 R . KRB [6]5 M Fu [7]558 1k SWOT 704, X £ 2 108 B SR g 2t
1T 7 ETRIPP, HARR A RS T 0. R G815 WLV T2 2 i RACE BN, I
FORRMIR T BT 1 e 2R B (4140 £ AR [9] M M AR SR A BE X F 22 2 BEAT TR AT, 4R
THAFAEREL, JFR TR At

bR T X2 2 E RS REAT IR U AL, A AR R s I B AT VB ORI SU AT . DB
[LOMERE B T S5 IO 5, TR T BB S I SRAT 9 A e R 3R, ISR 1 R N AR B s
AT\ R IR 147 F132KF o 73 B [LLIWEFT 1 BRAA LA 4H X6 9% 8 W SRAT DR K52, R L e ALk AR
A LTI 1 A R E B SRR R O T BRSO . i RAF[12145 S I R AT R, Mg T
M 2 SEAT N B R B AR, I BLRCAORBI, TR 7SI B AT NI 2 MR 3R . RME[LS]/E T 2 4
SRR T, BRI 4% RSO0 W AT A IS, I8 I T AT BV SRATT FE 0 52 v v 2l 5 T K
ATRENE -

X TN BATE A PE 2 2 IR SRR SR 1 IR Se BB JE At . 2R, RS C AU 7 —Em
JER, (EADE SR E AR PR . 5 OAA BT, AR SORAE S B AT v BB AL e, X
2 Z AR HIRE 5 B SR L A B AT IR A FZ AR o JERLR AN BINT I B AR PR P 2 2 T
W CBEAAT O, AT B RS 4R s LRI ST 5 IR R UGZ A, VT & R SR SR 1 - 5 5

DOI: 10.12677/ecl.2024.133808 6540 HLF- 1 45 VF 18


https://doi.org/10.12677/ecl.2024.133808
http://creativecommons.org/licenses/by/4.0/

(RESES

Ao [N, ASCEIWE Rt — 0 T 2 E AT OV EIRAE R R U S, AR SC IR B SR B A
HZ%.

2. HrEBHRNRIE SR

Pr A RGBT s 5 2, AR T AR iR ARG B SRS AU 5] TR
B ERIIRR KRR, JFEE AN ECR b s T R E RIS e ). BUR
FEXT 2 2 AR B 5 SRS 1) 22 4E A AT -

2.1. BIFTEYESREWSI SRR

Pr 2 tE— RBVQUE T 98 G| U3, AR T oA R e TR ST
B I3k 45 22 T I E B T BL[14], S e Wds AT S RIS, RG] KRR . TSNS A 5]
T EREURKIBA T, TR T — BT AR R, R A A ol 5 A S AL AR O .
MIXEERIHTE, P2 Z MDA T REM S AE, Il S RN ECRE— S5 T RS R T
B LA

22. BMRMBBERSA1EER

PEE ZAERICIR BESEHE 1 “ TR S5 2% 7 RO RIRE, o0 TNV BRI . RSP B
EK. FREDSHHIZORY, BAERRIIERE J). REERFAAE ROV G MBTEA IR, A LA H & &
() ANHE S . HF 2 2 ML B BERAML PR T AATTHIZ E A, @Il T & KR 5 Bt (158
BT B PRI . XA I A PR A R XIS R 2 27 6 LR, I 2 e it
T AR HEFE

2.3. JfFHYSHE TIZAE L

Pr 2 UL R + A7 IR AOTR TS ST SEGOERT 6 EERERL. BILER
mAF, PE2 ZEEAT R DB RERR R A7 SRR, T2 2 W TTIH 3 XA
BRSSP PR T A S A A . IXANOLI AL T B R A SRR i R, PR R R
TRDWEIALE o GEIE XSS, B2 2 R R T S AR AL, SO T 9 T AR e
A EIRE

P2 Z IS BT IV P RS SRE L R S AR TR BB LA RS B B T e A, BRI AE R
FIAT LS, JF AR 2 R DL B SR B IE R R o IXSE PRI BRI [FIHESD T HF 2 2 IR R, R
NN R EE SR,

3. HBEFE T AR NI FIHH

MHEERZ R X HLE A O AR T B P 75 O R P, T2 R 22 22 060 98 AT s LI
R GEAREHEIE AR o T BB I e Bl VRN BB /g, R HESN I SEAT N SR A R [15] - 1EPFL
ZRRHE, EWHA AL - RAIFE, Ik T REREIL, 91 SO SRR AT .
3.1 MEF R ELE

Pt 2 (RS R T RS HE SR ARSI LA X B R M BRA, R OB I8, (R BRI
F Ak, i ULHE 7 U7 R R OREEARR, RS A AR AR, AT X AN
ARG AERIZ IR . £ B E DA, VISR IRIG A R AZRER . $E2 2 LRSI —xl, E

DOI: 10.12677/ecl.2024.133808 6541 TR 4TS


https://doi.org/10.12677/ecl.2024.133808

iR

FLTR I K T 37T 52 T3 RUREHH AT R AR RS HEIE R, DR B I s, FFEER it 1 BUIR
Bole, [RIIN A5 R ARG BTG SR SE R FERAR I 7= o AL, PE2 ZikEE “B—J)7 .« “Bled
w7 QU b, WO IR TR R PE RV R, AT B A RIS S, AR R T
B AR R A R

3.2. {RREEHLIREAR

P2 2 RO SRS AL DG — R A g, SR A OBELSOR . ik S F AR e b T
A S B R, MR T AR FR SR AR . i B E A LB PN R IR 1R AR A
I, AMATTRO T SK R SRAMBR R A3 IR ARNSEZ o B R A 2 ) 2 3 X A SRS PR 51
TERT T “ RN, Pt 2 MMt Mz oK, PGB K .
33. BEEE

T8 R B AR G S8 W AT R h s Bk B A, s SN M2 RE, WEE 74T A

W RISEZ AR E[15]. EAFEKESAT, HRENE ST AR B E N ESR . RS,
T 9E I AT AT UK T RIVERTAETHRIVE B R o THRIVEI AT Dy, RIS 9% 38 2k 1 W ) 75 SR
BHE, EITITH 2 28 CLe s . SR SAT O BAT IR F R, 2R A I SR HT SRR T

X A O RE /5 oK, IFIE I P 2o GRS IR EE TR . AT, AR THRIVE SEAT J9 I 3 2 3 52 215
BRI AN, EREINES T, WREHZZIEW SN, WRERREZE “ME” . “HZE
M7 SR SRR, AT AR SR E B S Bl o S A Sl I SAT 9 AEAE AR — R AT A A 1 IR
B RAR, EHTH 9 B S BN T AR IR SR . NS BB LA RE, DEE 2 01K
Y SR X P8 AT 0 A T B B e T RITEI SR R AR T RIVE I S5, IR AR SR A A 4% T
HERER . T IHRIPEWSEAT Ny, RO SRR ISR 2 E S B e, R g Z 2T E
RTEIE o TS T AR TR SEAT 9, AR SRS U RE A SUA T 3 (DA S b Bl e Ao R 7 A RV ) T
DTS

B2, P22 RN RIS A — ik sms, B R e e TR S HRFEOE., TN
HURIME SRR 55 22 77 T A S 2L . IR XML, 1hPF2 ZAE S SR R s b B i, N
T AT BALMIAFAE -

4. (RN RME T SRAPEER K L L2 HE
4.1, RHIRREH AP

P2 2 DUHOMRR RO SRS TR WL , RO FL R T 0 — BN T AL . BRI, X — SRR (4
TGRSR A RRFEIR, R I T — RN ), XL AR E T G SRR, B
X B () (A S8 R HE T 37 B A e R Rty R 17 b

411 ERREBSERT
Pt 2 SEAE AR S0 R 51 T R AR BUR T BB B, AR, X SRR AR K T A
FITRII , H B A 7 V8 220 P R BT 02 BB [16] - AN B 6 & I SE ARG 5 e L T 5 ) R
FERMB T “EIRER” MR, X8 e AL RS R EATEIRE O, 51 T A AR M3 IR D) o
RALE AT B AAHOTH 2 2 F & FAAEREBE WS, X —F AU E iR E T RE S E
MfEAT, HXPFZ 2 MR SIE R T EXITEH . AT HRIEZERAES, P2 2 BPCREEE, o
MRS R NTRIETH P AR SRR, R, SRR WERSESEET AL, HEeas

DOI: 10.12677/ecl.2024.133808 6542 TR 4TS


https://doi.org/10.12677/ecl.2024.133808

(RESES

YRR P O BCR AN ot AR R I 20 . KRR Z B AU 19 E X TP 2 L iR RGO, B
1352 245 S A A AR 7 T i e AN T

4.1.2. ESHRIEAEB

Pt 2L T BHET & BB SERILI 158 KA S 77, KR AR BLE S ATl 2L 2 BRI 5 T
KEXS YA U B o SRT0,  BEAE N (8] BOHERS , T SRS H SR S T A0 AR IR S T e Vi B I
WRISST “Hhfusn” o Bl SEAESIOHER, BVEIRRITITNAL, o DU GX AT, X
Mo FEAEHE T B BARENIWUOAE Gk TR &, (HKERE, EBEHE 1 B
AUFIE . R IFA0 XA “A58 + R BE SR AR S 46 2] 2 S5m0 28 T RER R
SRAF T AL TR B R 8, BEMX P 6 7 A AN . TR B8 2 5153 i = ] BE Se 434547 4,
PG IENR B 2. SO ENE, FPON TR R, AMRASEIREES), X IohEE N
AT I TRLARS 5 5 4H o XA SRR AN 1 B AR YS: ST RELEAR AT B 2 22 7 A G i v A
BETTR 0 27 6 K DR R . Bk, P2 2 &2 EX 8, JER U R T % . R,
PR A BAEBAN T A58 S R R RFSE 477, RIS Dl 2 5 S (S8 4 (R I 1A 56

4.2. RIS HEEIN

ERFRAE RIS b, PHE 2 X BT SR AT RN 0 B A5 00 R TR . DL A2 AR B At 5
L.

421 MEFRREKESREEE

1) MR SRR R P22 PN AR I R, skl iR e
T E R R B IR R X — R RT3 5 SR PR AR, TR DR Sk B, A — AN IR 24 B R R
HARAE . W TFAAER R R R, P2 2 NORIU™ G RS, SRRy S B e, A S
BRI, =T ARETE,

2) SRALF A AR INSRPEE 2 RS, HOGHEYE TIRTHE s P2 2 10 R AU . 1
ISR 14 5 AR T BN St 2 1 5 2 i 7 P R P S5 DR EL . BE 22 2 IS o A I B IR IR 25 b, O o It
BMRANHAT LS5, B R B A TR e 87 M e 2% 3 ) B8 T o i I e i R A R Al
%, PIZZREWREAERE NGBS D, AT A KR RS 1R Se 3 .

4.2.2. MEBRWEITHERARPPELE

1) RARRSHEE ST 5 MR TERAL SN T, PEE 2 HIUE B R TR SR . K
WAL o BR—J)7 AR S IR E R, USRS 580, AT E T
GBS, [, & RN S S PR B IR T, B G VY B R S (T e . B AME AT B
P LIRS AR S| e A 7 . B, T LR TR 5 B & s A1, R BRI, A
BRE RS R E A T B, UEMNAES . BT RRRR R, WA E RS SY,

2) SRIF P IIA Y P % T UGB RGP, BRI R SR ARSI R
Wi RGNS, BRI R, DLLHR AL PR i (AR SR 1 AT B
5. &5

SIS 2 2 AR S TS 5 (09 P AT N IRED FT AT IR TINT, AT R I, IE A
WA T E 0L, AP E 2 AE BRI+ WA b R T o — 0. ORI, AT AT S8 1) B
HOPE B T E B R AR o PE2 2 AE S SEME T R B T 3 AR i [, 0 5UE ML L PT B 51 R

DOI: 10.12677/ecl.2024.133808 6543 TR 4TS


https://doi.org/10.12677/ecl.2024.133808

iR

7 i S B SRR E A 8 ARG R PSR . DB IR FFEE . RRBIVARE, DFE 2 MRS DL 2% 5 47 9 A
R NTES, AW AR S . FEEAOR, AR 2 2 RENE4REL B8, Juil 9% 8wk n ik
iR EE R IR

SE

(1]
(2]
(3]

(4]
(5]

(6]
(7]

(8]

(9]
[10]
[11]
[12]

[13]

[14]
[15]
[16]

FERL. $2 2 —Z=E B 238 L FILLIEK 7% [N]. {FEZ3#H ), 2022-05-28(A03).
AERE. RIS N RS X b DA E R —— LA 2 2 I [J]. 4 ERIE L EE, 2024(5): 120-123

Mai, Y., Wang, L., Ye, Z. and Zang, S. (2021) Pinduoduo (PDD): The Pioneer in Social Commerce. Asian Case Re-
search Journal, 25, 383-407. https://doi.org/10.1142/s021892752150022x

ZEh. KT 2 EAEEE T[], 75 i REE T, 2024(1): 96-98

Zhao, W., Wang, A. and Chen, Y. (2019) How to Maintain the Sustainable Development of a Business Platform: A
Case Study of Pinduoduo Social Commerce Platform in China. Sustainability, 11, Article 6337.
https://doi.org/10.3390/su11226337

KiBsm, WAL TP 2 ERRIE]. HEEARST, 2021(31): 68-69.

Fu, Z. and Han, J. (2023) Research on Marketing Strategies of Pinduoduo Based on SWOT Analysis. SHS Web of
Conferences, 154, Article ID: 02009. https://doi.org/10.1051/shsconf/202315402009

WG, HEE, s RARERNIRE I SO 0 KR B —— LU 2 2 BRSSO BI]. TS
JETE 4, 2022(23): 11-13.

TRR. #La R 2 2 BRI AEE 1) 8 5], E RS, 2022(23): 35-37.

NRE. BT 45 R NERENE 2 AT RE R[] ik &5t 9L, 2020(11): 101-103.

T . PRI X T 2 R LR sh M I SE R B I RS M 78 [D]: [l 22 A8 0] FPR: HPK TR R, 2021

ST, B, I T I R AT N R B S —— T R RER KR, bR TR
S04 (4 2R EAR), 2022, 22(3): 35-42,

. 1A 4 1R OGS VA 9 3 D SEAT 9 2 —— & T RIMAT N B AL A [0]. BUARE A (A T), 2024(4):
154-156.

DR, HETHBEAT NS TR E S T —— AP Z 2 B[], EAF, 2020(12): 14-15.
SEEFE. M IEAT A KRR ], &5 SR %, 2008(4): 31-36.
FrBedr. R Ak R S R A H—— A2 2 A BI[0]. H Ak SCAk, 2024(5): 65-67

DOI: 10.12677/ecl.2024.133808 6544 TR 4TS


https://doi.org/10.12677/ecl.2024.133808
https://doi.org/10.1142/s021892752150022x
https://doi.org/10.3390/su11226337
https://doi.org/10.1051/shsconf/202315402009

	拼多多低价背后的消费者行为驱动力探究
	摘  要
	关键词
	An Exploration of Consumer Behavioral Drivers behind Pinduoduo’s Low Prices
	Abstract
	Keywords
	1. 引言
	2. 拼多多的低价策略分析
	2.1. 创新的消费者吸引策略
	2.2. 商家优惠政策与合作模式
	2.3. 独特的销售市场定位

	3. 消费者行为的驱动力和机制
	3.1. 顾客需求的精准把握
	3.2. 低价策略的心理战术
	3.3. 情境因素

	4. 低价策略带来的挑战及其应对措施
	4.1. 低价策略带来的挑战
	4.1.1. 产品质量参差不齐
	4.1.2. 营销策略负面效应

	4.2. 应对措施建议
	4.2.1. 加强商品质量监管与品牌建设
	4.2.2. 规范促销行为与提升用户体验


	5. 结语
	参考文献

