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Abstract

The construction of digital ecological civilization is interested in the high-quality synergistic de-
velopment of digital economy and ecological protection, and e-commerce, as a product of the deep
integration of Internet information technology and traditional commercial activities, can effec-
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tively promote the greening change of the supply side, guide the cultivation of the concept of green
production and life, and has the effect of amplification, superposition, and multiplication in accel-
erating the construction of digital ecological civilization. This paper analyzes the endogenous logic
of e-commerce industry empowerment from the theory, value and practice dimensions, and based
on the complete grasp of the reality of e-commerce ecological dilemmas in the logistics system,
commodity packaging and digital supporting facilities, puts forward practical empowerment strate-
gies and optimization paths: deepen the understanding of the meaning of digital ecological civili-
zation construction; strengthen the organizational leadership and policy publicity and guidance;
and actively cultivate the concept of green supply and marketing. Giving full play to and continu-
ously optimizing the “green and low-carbon” qualities of e-commerce will provide a strong impe-
tus for the construction of a digital eco-civilization and a modernized country in which “human
beings coexist harmoniously with nature”.
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