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Abstract
The dilemma of agricultural product marketing has always been a major problem affecting the
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development of China’s rural economy, the phenomenon that agricultural products are difficult to
sell and buy is widespread, and the traditional and single marketing model of agricultural prod-
ucts has been unable to adapt to the requirements of the new era, so it is necessary to change the
supply chain of agricultural products through new formats and new marketing models. It is of great
practical significance to integrate and improve the traditional marketing model of agricultural
products based on the short video platform. The short video platform helps the marketing of agri-
cultural products, strengthens collaboration, shares high-quality marketing resources, and truly and
effectively helps the efficient sales of agricultural products. When studying the deep integration of
short video platform and agricultural product marketing, it is necessary to analyze the intrinsic
advantages of agricultural product short video platform to help marketing based on the objective
characteristics of agricultural product marketing activities, build an integrated marketing model
of short video drainage and commercial value realization, create a marketing ecosystem with mul-
ti-media drainage and multi-channel coverage, and effectively resolve the practical problems of
agricultural product marketing, so as to promote the transformation and upgrading of agricultural
product marketing system.
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