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Abstract

This study uses CiteSpace tool to compare the research on hotel social media marketing. Domestic
research focuses on local characteristics such as hotels, technology, Fujian Province, and customer
loyalty, which has gradually increased in recent years. In contrast, the early level of foreign re-
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search is higher, and it extensively involves global keywords such as machine learning, online re-
views, social networking sites, and brand loyalty. In terms of research hotspots, China pays more
attention to local practical applications, while foreign countries pay more attention to global tech-
nology, user experience and enterprise strategy. The knowledge graph of CiteSpace clearly pre-
sents the development trend, main research directions and key scholar institutions in the field of
hotel social media marketing, providing useful guidance for future research.
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Figure 1. Number of domestic publications
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Figure 2. Domestic journals with articles
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Figure 4. Domestic keyword clustering
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