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Abstract

As one of the types of Internet marketing, e-commerce marketing is an e-commerce activity that uses
the Internet to complete a series of marketing links to achieve marketing goals. In today’s increasing-
ly growing consumer demand, shopping and consumption methods mediated by e-commerce mar-
keting platforms are increasingly favored by producers, operators, and consumers. However, with the
expansion of e-commerce marketing scale in China, infringement behaviors occurring within plat-
forms are becoming increasingly frequent. In order to better protect the legitimate rights and inter-
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ests of consumers and ensure the survival and development of emerging e-commerce platforms, it is
necessary to establish clear legislative regulations on the legal obligations that e-commerce market-
ing platforms should fulfill. Therefore, based on the current development status of e-commerce
marketing in China, combined with current legislation and practice, this article will analyze the
shortcomings of marketing platforms in fulfilling security obligations, attention obligations, and
qualification review obligations, and ultimately propose relevant suggestions for improving the
legal obligations of e-commerce marketing platforms.
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